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MADISON, Wis. – Joan Sei-
del of Fleetwood, Pa., became 
the 33rd Klussendorf-MacKen-
zie Award winnner at World 
Dairy Expo® held earlier this 
month. Over the years, she  
worked with many of the 
nation’s top show strings, 
including Elite Dairy, Lyle-
haven, Ruann, Pappys, Cor-
mdale, Snyder Homestead, 
Brigeen Farms, Woodmansee 
Holsteins, Tumbleweed, Green 
Meadows, Friendship Farm, 
and Pintail Point. She spends 
nearly 300 days on the road 
preparing cattle for shows, 
sales, and classifications. 

Joan’s story began on her 
family dairy farm near Avon, 
N.Y. when she began showing 
dairy cattle at age 9. As she 
honed her skills, she went 
on to win numerous All-New 
York and Junior All-New York 
Awards. As she transitioned 
from Junior Holstein activities 
and hit the road as an adult, 
she worked for Bennett Farms 
and Ruann Dairy. During 
those early days, she learned 
from great mentors, including 
John Bennett and Lewis 
Porter. 

With those experiences 
under her belt, Joan, along 
with her husband, Doug, 
formed the Camelot Cattle 
Company where they ran a 
show string together. Clients 
and their cattle benefitted 
from the excellent care Joan 
provided and eventually those 
animals won numerous All-
American nominations. Dur-
ing those years, the Camelot 
Cattle Company was known 
for winning multiple Herds-
manship Awards at World 
Dairy Expo. 

With character being an 
important qualification for 
the Duncan MacKenzie award, 
Joan's personal attributes are 
many. Her award nominators 

Joan Seidel 
honored at 
Dairy Expo

turn to page 17

By DANNY MUNCH 
AFBF Economist 

  
WASHINGTON, D.C. -- Dairy 

farmers will soon have the 
opportunity to weigh in on 
proposed USDA Federal Milk 
Marketing Order amend-
ments through a referendum 
process. While referendums 
are a routine part of FMMO 
proceedings, many dairy 
farmers may be unfamiliar 
with the specifics of how 
voting works, particularly 
given the complexities sur-
rounding the FMMO system. 

This article decodes the 
referendum process, including 
what dairy farmers should 
expect, who is eligible and 
what a "yes" or "no" vote 
truly means for the future of 
their milk marketing order. 
The information presented 
is based on USDA’s in recent 
webinar about the process. 

The 12-step journey to a 
referendum begins with a 
formal hearing on stakehold-
er-proposed changes to the 
Federal Milk Marketing Order 
system. The most recent 
FMMO proceeding, which 
took place in Carmel, Indiana, 
from August 2023 to January 
2024, represents the first com-
prehensive review of FMMO 
pricing formulas in over 20 
years. 

Throughout the hearing, 
stakeholders, including the 
American Farm Bureau Fed-
eration, debated key issues 
such as make allowances, 
milk composition factors, and 
Class I differentials—factors 
that could significantly in-
fluence pricing formulas 
across the 11 existing federal 
orders. In July 2024, USDA's 
Agricultural Marketing Service 
issued a recommended deci-
sion, opening a comment pe-
riod for feedback on proposed 

Details provided 
for upcoming  
referendum

turn to page 11

Nutrition and herd health are the theme of 
several articles in this week’s Farmshine. You 
can’t have one without the other. Likewise, nu-
tritionists and veterinarians are involved in guid-

ing herd health and nutrition programs on 
today’s dairy farms, large or small. This pair of 
cows in a mixed herd is licking up the last 
crumbs, kernels and fines. Photo by Dieter Krieg 

You can’t have one without the other
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“We have seen good results with 

Udder Comfort™ through the years. 

We didn’t see that with other products 

we tried. We love what it does for our 

fresh cows, especially 2-year-olds. 

It gets swelling out fast, softening 

udders quicker for more comfortable 

milking. We really like the ease of 

use and doing fresh groups in the 

barn with the Udder Comfort 

Battery-Operated Backpack Sprayer. 

We do pre-fresh heifer groups once 

a week when we vaccinate. We do 

post-fresh heifers and cows every 

morning for 10 days after calving 

while in lockups for daily temps,” 

says Jim Rickert of Rickland Farms, 

Eldorado, Wisconsin.

 Four generations farm 2000 acres 

and milk 975 Reg. Holsteins. 

They were profi led in a Sept. 2023 

Holstein America on RFD-TV. (Watch it 

at https://qrco.de/Rickland or scan QR.)

“Udder Comfort makes the biggest 

difference,” Jim reports. “It pays to get 

fresh udders softer, faster, for better 

milking and more comfortable cows 

at the start of lactation. We wouldn’t 

be doing this if it didn’t pay.”

Quality Udders Make Quality Milk

For external application to the udder only after milking, as an essential component 

of udder management. Always wash and dry teats thoroughly before milking.

RICKLAND FARMS, ELDORADO, WISCONSIN, THE RICKERT FAMILY (4 generations)

Family featured in RFD-TV Holstein America; Jim Rickert and grandson Miles, 14, pictured

Milking 975 Reg. Holsteins: 98 lbs/cow/day (3x), 3.7F 3.2P

“It pays to get fresh udders softer, faster...
We really like the ease of use... doing fresh groups in the barn.”

— Jim Rickert

Her Comfort is 
Our Passion!
Softer udders  Faster milking
Better quality  MORE MILK 

1.888.773.7153
uddercomfort.com

Helping reach 
their potential 
since 
1998!
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TAMPA, Pa. — The new and better Old 
Timer’s Luncheon is a great chance to catch 
up with old dairy friends and meet new ones! 

For over 45 years, dairy snowbirds have 
gathered in Florida for the Old-Timers Lunch-
eon (originally a breakfast). Fifteen to 20 
states and provinces of Canada are repre-
sented for a good old-fashioned get-together.  

In the past, the breakfast was at the Florida 
State Fair, however Covid-inspired changes 
made this less doable. The new location for 
the meeting and lunch is O’Brien’s Irish Pub, 
701 West Lumsden Road, Brandon, Fla.  

The 2025 Old Timer’s Luncheon date is 
Monday, February 17, and starts at noon with 
greetings to old friends and new acquain-
tances. Lunch will be served at 1 o’cock to 
give those who are attending the cow show 
at the nearby Florida State Fair a chance to 
join the crowd. The meal will be order off the 
menu. “I have tested the menu, and it is very 
good!” declares co-organizer Larry Hawkins. 

“And you do not actually have to be an “old 
timer” to attend, since most of us are in our 
‘new 40s!’” Larry points out. “You just have 
to be in Florida in February and be connected 
to the dairy industry (even if you just like 
milk!).” 

The guest speaker, Madison Dyment, is a 
PhD candidate at the University of Florida 
and a previous winner at the World Dairy 
Expo Collegiate Dairy Judging Contest.  

To register (we do need to know ahead, if 
possible) call, text, or email: 

• Gary Mithoefer at 317-225-9025  
    gnmithoefer@comcast.net  (or) 
• Larry Hawkins at 608-516-0101 
   lhawk1111@yahoo.com.

Dairy Old Timer’s  
lunch set in Tampa 

Mark your calendars 
Gary Mithoefer Larry Hawkins



MCALPIN, Fla. – Hurricane-force winds and 
tornadoes spawned by Hurricane Milton 
after making landfall on October 9th flat-
tened critical infrastructure on South Florida 
dairy farms, causing millions of dollars in 
damages and lost milk production. It was the 
third hurricane to batter Florida dairy farms 
since the 2024 hurricane season began on 
June 1.  

“This is yet another huge blow to our in-
dustry, and these dairies have a long road to 
rebuild and recover,” said United Dairy Farm-
ers of Florida Executive Director Ray Hodge.  
“But we will continue to farm through this.” 

In addition to devastating winds, several 
tornadoes spun off from Milton’s outer 
bands,  including one that cut a 2.5-mile path 
across the Okeechobee dairy region, destroy-
ing barns, buildings and critical equipment 

The United Dairy Farmers of Florida’s early 
estimate of damages to farm operations 
stands at $5 million and will climb, Hodge 
said. Also hard hit were dairies in Manatee, 
Hardee and Citrus counties.  

On September 26, Hurricane Helene 
plowed through a major dairy-producing re-
gion of more than 20 farms in Gilchrist, 
Suwannee, Lafayette, Madison and Jefferson 
counties. It was the largest-ever hurricane 
impact to dairies in the region. Hurricane 
Debby also made landfall in the Big Bend area 
on August 5th. 

The most immediate challenge after hur-
ricanes is having power restored, Hodge said. 
A lack of electricity and essential housing and 
cooling systems stresses the cows, leading to 
an immediate drop in milk production of 10 
to 15 percent and a continued loss that can 
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Farmers affected by Milton may apply 
for low-interest or interest-free loans  

A tornado spawned by Hurricane Milton destroyed critical buildings and equipment at C 
& M Rucks Dairy near Okeechobee. Photo: United Dairy Farmers of Florida 

last for months. Delays in delivery of feed 
also are a significant concern.  

With assistance from the Florida Depart-
ment of Agriculture and Consumer Services 
and electricity providers, power has been re-
stored to the farms, Hodge said. “Commis-
sioner Wilton Simpson and his staff have 
been tireless in supporting us through these 
devastating storms, and they’re committed 

to getting us the tools necessary to recover 
mid- and long-term.” 

Simpson announced on Monday, Oct. 21 
that farms affected by Milton may apply for 
low-interest or interest-free loans from the  
Agriculture and Aquaculture Producers Nat-
ural Disaster Recovery Loan Program. The 
program provides farms access to funds to 
help rebuild and repair farm buildings. 



By SHERRY BUNTING 
Special for Farmshine 

  
Imagine, you count on picking up a half gallon of whole 

chocolate milk at least once a week, but every time you go to 
the grocery store for the great tasting beverage you seek, that 
part of the shelf is empty – with plenty of 1% low-fat choco-
late milk and other dairy case beverages in full supply. 

  
Imagine, going to the same store in another town, and 

finding the same situation, going home empty-handed with-
out the beverage you want. 

 
Imagine the frustration that for most people simply turns 

to avoidance and lost sales. 
 
In this case it was the empty case for whole chocolate milk 

made by Maola for those Food Lion stores near Bedford and 
Lynchburg, Virginia.  

  
That was the dilemma for Dr. Don Gardner, DVM, of Hud-

dleston, when he called me in September. But before he 
called, he did his research. 

  
You see, this story could be told just about anywhere, in-

volving just about any brand of whole flavored milk, but Doc 
Gardner wasn't going to shrug and let it go. He had gone not 
once to each store, not twice, but several times over a multi-
week period and became frustrated enough to seek out the 
managers. 

  
First, he was told by one store manager that more milk 

would come the next day. He went back the next day. Empty 
again. Went to the other store. Empty also. 

  
His next conversation with the manager was revealing. 

Store managers told him it is the supplier that decides what 
milk fat levels and flavors are stocked. 

 
“It's allocated. The store has no say. That's what they told 

me,” Gardner recounted in amazement, realizing that it didn't 
matter what consumers wanted, what they bought, how 
they showed their purchase power, his purchase power, his 

neighbors' purchase power... the store would get what they 
would get, and y'all better drink it. 

 
I've heard this story too from the corner convenience store 

and gas station near my home in eastern Lancaster County, 
Pennsylvania. It is one of the few that still boasts a large case 
for milk, not just one bottom-row in a case. He'll get what his 
supplier, a different supplier, gives, and is afraid to increase 
his volume to get more whole milk or whole chocolate milk 
because they might give him more of the stuff that doesn’t 
sell -- allocated to the full volume count of his order. That's 
crazy! 

 
(USDA estimates consumer-packaged fluid milk product 

sales each month, and the reports show whole milk sales can 
really fluctuate, especially whole flavored milk. It's clear this 
is much less a measure of consumer demand, and more of a 
measure of what processors decide to offer on store shelves, 
thereby restraining potential sales totals.) 

  
“We have what consumers want. When someone wants 

what you’ve got… give it to them,” said Gardner. “Otherwise, 
they’re just trying to lead consumers to something else.” 

  
As we spoke, I thought about the recording sent to me the 

previous weekend of the impromptu speech given by Perry 
County Dairy Princess Sadie Innerst during the Pennsylvania 
Pageant in late September. 

  
Sadie was asked by emcee Kirk Sattazahn: “The sale of fluid 

milk has decreased over the last few years. How do you make 
milk cool again?” 

  
“The number one way to make milk cool again is by put-

ting whole milk back in the schools,” Sadie replied, delivering 
the verdict boldly, promptly, and with further detail.  

  
“People will say, ‘oh, but they already have milk in schools, 

and it has 13 essential nutrients.’ I agree with you, but per-
sonally, I don’t drink milk at school… Fat is flavor, and the 
flavor is really important,” Sadie said. 

  
“The skim milk in schools… gives milk a bad rap. We got 

whole milk at school one time by accident, and everyone was 
saying ‘This milk is so good.’ But they told us ‘Oh, you’re not 
allowed to have it.’ That doesn’t make any sense,” she added. 
“Putting whole milk back in schools would give it the good 
rap. We would hear ‘man, this stuff tastes good! I could drink 
this every single day.’” 

  
In Sadie's case, she spoke of children in school being forced 

to have only the non-fat and low-fat milk options. 
  
Doc Gardner takes this one step further. He sees not only 

are the schools forced to offer only the “watered down, taste-
less stuff,” he too is having his choice denied by the con-
stantly empty slot due to 'allocation,' where the whole 
chocolate milk he loves is supposed to be available at the two 
Food Lion stores he frequents. 

  
It's simple, he says: Give consumers what they want! 
  
Just think how much cooler milk would be and what this 

could do for fluid milk sales. 
  
“We are seeing (from government and industry) basic mar-

keting like the former Soviet Union where they would make 
five million black shoes and say ‘we think you all need black 
shoes, so here they are, put them on, and like them,’” Gardner 
declares. 

turn to page 12
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1-800-228-5471 www.DMsafetygrooving.com
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Around 
the clock your 
herd faces many prob-
lems. A stronger immune sys-
tem is your herd’s best defense. 
IMMU-PRO & STAND STRONG. 
Protect cows 24-7-365.  

Start today - 920.650.1631 
www.alphageneticsinc.com

Also call Senate Ag Chair Debbie 
Stabenow at 202-224-4822 and ask 
her to please co-sponsor & pass 
S1957 so children in public 
schools can again enjoy healthier 
whole milk. USA is watching you.

Also BE A DAIRY HERO. 
CALL 202-224-3121 and tell your 
Senators to co-sponsor and vote 
YES to S1957 “WHOLE MILK 
FOR HEALTHY KIDS ACT”

SUPPORT 97milk.com. They support you! 
GOOD NEWS 24-7-365. 1-605-477-2279

VOTE PRAYERFULLY NOV. 5TH!!!

24 – 7 – 365

It’s simple: Give consumers what they want! 
SHERRY’S THOUGHTS 

Tricia Adams of Hoffman Family Farms, Potter County, 
Pennsylvania, is a member of the Grassroots PA Dairy Advi-
sory Committee, obtaining whole milk whenever she can for 
farm tours and athletic events. She says her daughter Marley 
has been a whole chocolate milk athlete her entire life. She’s 
pictured here after playing shortstop in the gold medal 
round at a championship softball game in Buffalo, N.Y. last 
year. Photo provided



By SHERRY BUNTING 
Special for Farmshine 

  
WASHINGTON, D.C. – The USDA recom-

mended decision for Federal Milk Marketing 
Order (FMMO changes would restore the 
higher-of pricing method for Class I fluid milk 
based on disorderly marketing evidence, 
which led to negative PPD and depooling 
losses for farmers.  

However, USDA has carved out a different 
pricing method for extended shelf-life (ESL) 
milk that applies the average-of pricing with 
a rolling 13 to 36 month ESL 
adjuster. 

A proposal from Edge Co-
operative based in Min-
nesota sought to do this with 
a Class I ‘Hedgeable’ designa-
tion, but it was ruled out of 
order by the Administrative 
Law Judge during the hear-
ing. This means vetting such 
a proposal through the legal 
rulemaking process did not 
occur. 

Despite this, USDA is using 
the tenets of that proposal to 
create an ESL adjuster for 
milk with shelf life over 60 
days that USDA’s own data 
show would create as much 
as a $1.00 per hundred-
weight difference, or more, in 
raw milk costs for fluid milk 
plants at the same location in 
any given month. 

This results in two differ-
ent prices and two different 
pool obligations for fluid milk 
processors competing at the 
same location, even on the 
same store shelf, based on 
shelf life. 

USDA appears to believe 
that this is necessary for milk 
undergoing extra processing 
to make it shelf stable to last 
13 months unrefrigerated, or 
for milk that is ultra high 
temperature (UHT) pasteur-
ized to last 60 days or more 
with refrigeration. Represen-
tatives for Nestle and Coca 
Cola’s fairlife had testified 
that they price their ESL 
products 9 to 12 months out, 
and use futures markets to 
cover their risk. But this ap-
proach runs counter to the 
Agriculture Marketing Agree-
ment Act that specifies uni-
form pricing, not changes 
based on 'value-add'. 

For Pennsylvania, and 
likely the entire eastern dairy 
industry, dividing Class I into 
two separate price movers is 
quite problematic, poten-
tially favoring out of state 
ESL processors in the identi-
fied growth centers of the 
Midwest over in-state fresh 
fluid milk processors on the 
eastern seaboard, which 
again, goes against the lan-
guage of the Agriculture Mar-
keting Agreement Act with 
the potential to be quite dis-
ruptive to FMMO pools. 

  
If this two-mover Class I 

pricing is part of the final de-
cision the Secretary will an-
nounce by November 12th, it 
means USDA is essentially 
putting its thumb on the 
scale of competition in favor 
of ESL, and doing so without 
having properly noticed the 

industry, not having included it in the hear-
ing, and perhaps, without the legal grounds 
for it.  

 
Furthermore, there are huge implications 

for school milk contracts. Let fresh milk and 
shelf stable milk compete on a level playing 
field. Let consumers decide what they want 
to drink. 

  
“Inadequate notice deprived HTST (con-

ventional pasteurization) processors of the 
opportunity to directly address the serious 

adverse consequences that would come from 
two separate fluid milk prices,” states the 
Pennsylvania Association of Milk Dealers 
(PAMD) in its official comment to the Hearing 
Clerk at the Federal Register. 

  
“If there had been any hint whatsoever 

that the Secretary was considering changing 
a decades-long policy of having one Class I 
mover for all fluid milk, PAMD members, in-
cluding and in addition to those in atten-
dance at the hearing, would have been able 
to develop testimony and present evidence 

of the harm that would come from giving 
their competition – ESL fluid milk – a more 
advantageous regulated price. With these 
comments, PAMD does not seek to under-
mine or disadvantage ESL milk processors. 
PAMD is only seeking to ensure that the reg-
ulated price to which HTST processors are 
subject does not prevent them from effec-
tively competing with ESL milk products and 
evolving in ways that are necessary to main-
tain and secure milk sales.” 

PAMD included in its comment example 
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ESL adjuster problematic for Pennsylvania's fluid milk industry 
Is USDA putting finger on scale of competition? 
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Dairyman’s Datebook
NOVEMBER 6-7, Penn State’s 
Dairy Nutrition Workshop, Her-
shey Lodge, 325 University Drive, 
Hershey.  

NOVEMBER 7-8, Organic Farm-
ing Conference, Mount Hope 
Event Center, 8076 State Route 
241, Mount Hope, Ohio. 

NOVEMBER 7-11, North Amer-
ican International Livestock Expo-
sition (NAILE), Kentucky 
Exposition Center, 937 Phillips 
Lane, Louisville, Ky. 

NOVEMBER 12, 9 a.m. Penn 
State workshop: “Management 
Essentials for Dairy Success” at 
the Blair County Convention Cen-
ter, 1 Convention Center Drive, 
Altoona, Pa.  

NOVEMBER 13, Triple-Hil Sires 
fall meeting, The Falcon’s Nest 

Banquet Hall, 2001 East Main 
Street, Falconer, N.Y. (near 
Jamestown). Free lunch provided. 

NOVEMBER 19, 9 a.m. Women 
in Dairy Conference, Holiday Inn, 
Grantville, Pa. 

DECEMBER 10, 10:30 a.m. to 
1:30 p.m. Center for Dairy Excel-
lence 20th Anniversary Luncheon, 
Melhorn Manor, 977 West Main 
Street, Mount Joy, Pa. 

FEBRUARY 5-6, 2025, Pennsyl-
vania Dairy Summit, Penn Stater 
Hotel & Conference Center, 215 
Innovation Boulevard, State Col-
lege. 

FEBRUARY 17, 2025, 1 p.m. 
Dairy Old Timers Luncheon, 
O’Brien’s Irish Pub, 701 West 
Lumsden Road, Tampa, Fla. 
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testimony from Marburger Dairy of Evans City, Pennsylvania, 
which would have been introduced IF the USDA had properly 
noticed the industry that this outcome was being considered. 
But it did not notice the industry. The recommended decision 
is clearly outside the hearing scope. 

The PAMD cites statute that does not allow the introduc-
tion of new evidence following the hearing, stating that the 
situation should be remedied by reopening the hearing or ad-
dressing the Base Class I Skim Milk Price (mover) in the con-
text of what was properly noticed and the record – not by 
introducing a last-minute “creative” and unvetted piece. 

Upstate Niagara Cooperative also opposes the two-price 
decision for Class I, stating in its official comment that, “USDA 
is essentially setting a new and different precedent that fluid 
milk can and should be handled differently by Federal Orders 
on the basis of marketing characteristics and individual han-
dler’s go-to-market strategies.” 

The New York cooperative, which owns the Valley Farms 
bottling plant in Williamsport, Pennsylvania that is a member 
of PAMD, calls the decision “a slippery slope.” 

USDA states that only 10% of fluid milk would qualify for 
the ESL adjustment, but offers no proof of this. In fact, 

ESL adjuster  from page 5 
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DHIA Milk Lab – Microbiology / Culture Lab – Forage Lab 
1592 Old Line Road, Manheim, PA 17545 

www.lancasterdhia.com – 1-888-202-DHIA (3442)

Farmshine learned through a series of questions to USDA this 
week, that the “other products” category of the monthly Es-
timated Fluid Milk Products Report is not ESL products. That 
part of the monthly report is comprised of eggnog, products 
like Lactaid, fairlife, and drinkable yogurt (not even a Class I 
product). 

In fact, USDA confirmed via email that, “ESL milks would 
be included in the category that matches their fat content. 
For example, whole ESL milk would be included in the whole 
milk category. Chocolate ESL milk would be reported in the 
flavored milk category.” These two types of fluid milk based 
on shelf life are not even separated in USDA’s sales reporting. 

  
Furthermore, 10 of the 11 new Class I milk plants -- that 

have either been recently completed or will startup in the 
next 12 to 18 months -- are all ESL plants. USDA's 10% figure 
is an unknown and subject to rapid change. 

  
“These marketing characteristics are essentially value-

added products, not those which should serve as the foun- 

Auction Guide
NOV. 6, 10:30 a.m. Dairy Cow & 
Heifer Sale, New Holland Sales 
Stables, New Holland, Pa. Sale man-
aged by New Holland Sales Stables. 

NOV. 7, 10 a.m. Know What You 
Buy Heifer Sale, Middletown, Pa. 
Sale managed by Pa. Holstein 
Association.  

NOV. 7, 10:30 a.m. Dan Schantz 
Greenhouses Farm Equipment & 
Truck Auction, Zionsville, Pa. Sale 
managed by Mel Manasse & Son 
Auctioneers. 

NOV. 15, 11 a.m. Public Auction, 
Fraley Dairy Complex, Muncy, Pa. 
Sale managed by Fraley Auction 
Company. 

NOV. 20, 12 p.m. Farm Auction, 
Oakland, Md. Sale managed by 
Hurley Real Estate & Auctions.  

NOV. 21, 10 a.m. Special Thanks-

giving Dairy Cow & Heifer Sale, 
Brubacker’s Quality Dairy Sales, 
Shippensburg, Pa. Sale managed 
by Brubacker’s Quality Dairy Sales.  

NOV. 22, 11 a.m. Special Thanks-
giving Dairy Sale, Fisher’s Quality 
Dairy Sales, Ronks, Pa. Sale man-
aged by Fisher’s Quality Dairy Sales.  

NOV. 29, 7:30 a.m. Horse Con-
signment Auction, Penns Valley 
Livestock, Centre Hall, Pa. Sale 
managed by Penns Valley Livestock. 

DEC. 19, 10 a.m. Special Christ-
mas Dairy Cow & Heifer Sale, 
Brubacker’s Quality Dairy Sales, 
Shippensburg, Pa. Sale managed 
by Brubacker’s Quality Dairy Sales.  

2025 

FEB. 8, Pa. Holstein Convention 
Sale, Gettysburg, Pa. Sale man-
aged by Pa. Holstein Association. 

MADISON, Wis. – For the second year in a row, Stoney Point 
Joel Bailey was named senior champion and grand champion 
of the International Jersey Show. An aged cow, she is owned 
by Vierra Dairy Farms of Hilmar, Calif. Earned prizes included 
the Allen Hetts Grand Champion Trophy and the $1000 Udder 
Comfort Grand Champion Award.  

Spring View Joel Kinsley, the winning 5-year old owned by 
Budjon Farms and Peter and Lyn Vail of Lomira, Wis. was 
named reserve senior and reserve grand champion. 

Milk Source Genetics of Kaukauna, Wis., was awarded the 
intermediate champion trophy for GMBV Joel Dixie-ET, the 
winning senior 3-year-old. The reserve title went to the win-
ning junior 3-year-old, Pacific Edge VIP Tessah-ET, owned by 
Brent Rocha and Coltan Seals of Tillamook, Ore. 

Named junior champion was Schulte Bros Colton Fallon, a 
summer yearling. Owned by David Hoese and Schulte Broth-
ers of Glencoe, Minn., she Fallon was also declared best bred 
and owned. Ratliff Rock & Roll Rum, owned by Ron and 
Christy Ratliff, Austin Kopecky, and Kyle Natzke of Fond du 
Lac, Wis., was named reservejunior champion. 

Pacific Edge and Misty Meadows Dairy, both of Tillamook, 
Ore., tied for Premier Breeder, while Vierra Dairy, Hilmar, Calif., 
won Premier Exhibitor and Premier Breeder of the Heifer 
Show. Misty Meadows Dairy also won Premier Exhibitor of 
the Heifer Show.  

The Premier Sire title went to Guimo Joel-ET, while Mr 
Kathies Kid Rock was Premier Sire of the heifer show.  

Official judge Ryan Krohlow of Poynette, Wis., and associ-
ate judge, Jean-Phillipe Charest of Saint Alexandre, Quebec, 
Canada, evaluated 392 Jersey entries. 

International Jersey 
show summarized 



HARRISBURG, Pa. –  On Friday, November 
8 from 12-1 p.m., the Center for Dairy Excel-
lence will host a monthly “Protecting Your 
Profits” webinar titled “New Year, New Strat-
egy: Capturing Opportunity and Managing 
Dairy Market Volatility.”  

Jacob Thompson and Andy McCarty, dairy 
business advisors with Land O’Lakes, will 
share the opportunities that are available for 
dairy producers to experience higher dairy 
farm gate prices if they have a solid risk man-
agement plan in place. They will also offer 
strategies for adapting risk management 
plans over time to help navigate the volatility 
that comes along with dairy markets.  

“Are you setting yourself up for long-term 
success by capturing opportunities before 
they’re too late? Are you adapting to chang-
ing feed and dairy markets to guide your ap-
proach to risk management on your dairy 
farm? In this month’s webinar, Jacob and 
Andy will answer some of these questions 
and help producers learn how to control what 
you can,” said Valerie Mason-Faith, risk edu-
cation manager at the Center. “The webinar 
will be packed with information to learn how 
to position your dairy for future success, pro-
tect your milk price volatility, and prevent 
missed opportunities.” 

During the webinar, the speakers will ex-
plore four main risk management programs 
available to dairy producers, including For-

ward Contracting, Livestock Gross Margin, 
Dairy Margin Coverage, and Dairy Revenue 
Protection. With each program having differ-
ent tiers, levels, and decisions, Jacob and 
Andy will discuss the possibilities for tailoring 
risk management plans that are unique to 
producers’ specific dairy operations.  

Jacob Thompson is a senior dairy business 
advisor and serves Land O’Lakes, Inc. mem-
ber-owners in the Mid-Atlantic region and in 
California, providing a full suite of risk man-
agement services for their operations. Jacob is 
an expert in cost of production analysis, milk 
production and expense budget development, 
milk marketing plan development and mar-
ket updates. In addition, he is a licensed Dairy 
Revenue Protection Insurance Agent.  

By providing dairy operations with tools, 
resources and insights in executing sound risk 
management strategies, Jacob is a source of 
trust to members in planning for agility dur-
ing market volatility and long-term business 
success. With over 18 years of experience 
with Land O’Lakes, Jacob has become a 
sought-after risk management thought 
leader with a strong passion for the dairy in-
dustry and tools that benefit producers. Jacob 
was raised on a dairy farm in northwestern 
Wisconsin and graduated from the University 
of Wisconsin-Madison with a degree in agri-
cultural economics & business. 

Andy McCarty serves as a dairy business 

advisor for Land O’Lakes, Inc. for member-
owners in the Mid-Atlantic region, providing 
a full suite of risk management services for 
their operations. Andy is a licensed Dairy Rev-
enue Protection Insurance Agent and pro-
vides cost of production analysis, milk 
production and expense budget develop-
ment, milk marketing plan development, and 
provides timely market updates.  

With over 18 years in the agriculture indus-
try, Andy has a wide range of expertise in risk 
management. He is not afraid to roll up his 
sleeves and help any producer find common-
sense solutions through different tools avail-
able that can have lasting impacts and 
benefits. Andy has developed a strong passion 
for the dairy industry at a young age being 
raised on a dairy farm in northeastern Penn-
sylvania. He’s a graduate of Delaware Valley 

University with a degree in dairy business.   
There are three webinar formats: Visit 

www.centerfordairyexcellence.org/Novem-
berPYP on Friday, November 8 at noon to 
watch the webinar live. 

Individuals who would prefer to connect 
via conference call, dial the following number 
on Friday, November 8 at noon: 

Dial: 1-301-715-8592 
Meeting ID: 892 0973 5392 
Passcode: 340600 
For the podcast format, visit: www.centerfor 

dairyexcellence.org/pyp to listen to a record-
ing. The episode is to be published after the live 
webinar and conference call are concluded. 

Valerie Mason-Faith will facilitate the we-
binar. Contact Valerie at vmason@centerfor-
dairyexcellence.org or call (717) 550-8720 
with questions about the webinar.  

Farmshine, Friday, November 1, 2024 — 7

SUPER SHAVINGS SAVINGS

1731 W. Main St., Ephrata, PA 17522 
EphrataAgway.com 

717-733-6593 • 800-379-0568 
Mon.-Thur. 7:30-6 • Fri. 7:30-7 • Sat. 7:30-4

Delivery Available • Wholesale half and full loads

Premium Fine Flake 
Pine Shavings 
Opens to 6 Cu. Ft. (Dust Free) ...........................

$600/bale 
Skid Lots Only (59 bales per skid) 

Dairy farmers no. 1 choice in bedding 

Lic.#PA029693

Premium Medium Flake 
Pine Shavings 
 
2.5 Cu. Ft. Bale 
(Expands to 10.5 Cu. Ft.) ...........

$630 
 
Skid Lot Price 
(650 Cu. Ft. per skid)......

$600
/bale

Red Cedar 
Shavings 

 
Skid Lot Only 

 
 $1099

/bale 
(50 4 Cu. Ft. bales per skid)

Opportunities for higher farm gate prices to be discussed



COLLEGE STATION, Texas — A Texas A&M University re-
search study by Cooke et al. in 2023 evaluated the impact Fer-
Appease, a unique analogue of the naturally occurring 
Maternal Bovine Appeasing Substance (MBAS), had on the 
health and performance of preweaned Holstein calves. Re-
sults showed that FerAppease reduced the incidence of diar-
rhea, lowered mortality risk and increased body weight. The 
results were  published in the American Association of Bovine 
Practitioner (AABP) The Bovine Practitioner, Vol. 57, No. 2. 

The study, conducted on a New York commercial dairy 
farm, used 410 calves with 205 in the treatment group and 
205 in the control group. Treated calves received a 2.5-ml top-
ical application of FerAppease to the nuchal skin and 2.5 ml 
to the skin above the muzzle at one day of age and then every 
14 days until weaning at 60 days. An extra dose was applied 
when calves were moved from hutches to collective pens at 
approximately 100 days of age. Control calves did not receive 
any treatment. Both calf groups were evaluated daily for ap-
proximately 100 days regarding their general health, focusing 

on detection of diarrhea and respiratory diseases by farm per-
sonnel who were kept blind of the treatment groups.  

Researchers determined that FerAppease reduced the inci-
dence of diarrhea from 70.8% in the control group to 58.6% 
in the treatment group (P = 0.01), and mortality risk was sta-
tistically lower (P = 0.011) for the treatment group at 2.4% 
compared to the control group at 7.8% (Fig. 1). In addition, 
FerAppease-treated calves were 9.4 pounds heavier on aver-
age (P = 0.002) than control calves seven days after they were 
moved from the individual hutches to the collective pens. 

 “Maternal pheromones are naturally produced by the 
mammary gland of the female when she is lactating, playing 
an important role in mitigating stress for the offspring,” said 
Dr. Reinaldo Cooke, professor at Texas A&M Animal Sciences 
Department. During a AABP podcast Have You Herd? (Episode 
184) Cooke explained that MBAS is the analog of that 
pheromone. “Researchers were able to isolate the maternal 
pheromone and replicate it for commercial use in cattle. This 
study confirms the use of MBAS during the preweaning pe-

riod can be a suitable strategy to improve dairy calf health 
and performance.” 

FERA Diagnostics and Biologicals combines innovation and 
science to bring practical products, such as FerAppease, to the 
animal health field that will enhance the health, productivity 
and welfare of pets and production animals. A FerAppease 
treatment costs about $3 per head for adult cattle and $1.50 
per head for calves. FerAppease use doesn’t require a veteri-
narian’s prescription or a Veterinary Feed Directive plan, and 
there are no meat withholding requirements.  

For more information and study data, and to order product, 
visit www.FERAah.com. 
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RUNNING LOW 
ON HIGH-OLEIC 

(PLENISH) BEANS?  
We can now sell 

Plenish Flaked Toasted 
Beans directly to you!  

Call for pricing & delivery info!

Toasted is Tastier! 
(717) 355-BEAN (2326) 
220 White Oak Road 
New Holland, PA 17557

FerAppease proven effective in college and on N.Y. farm

HARRISBURG, Pa. – To help mitigate the spread of Highly 
Pathogenic Avian Influenza (HPAI) across the Pennsylvania 
animal agriculture industry, the Center for Dairy Excellence 
has new outdoor signs available. The “No Trespassing – 
Biosecure Area” signs are designed for outdoor use to help 
dairy producers implement biosecurity protocols and com-
municate with visitors at the entrance of their farm or barns. 
The Center is mailing these signs to individuals at no cost 
while supplies last. 

Each sign includes the following message: 
• Visitors – Stop – No Trespassing – Biosecure Area 
• Please call before entering. Do not enter the property 

without prior approval, no exceptions. 
• Any visitors found entering the property without prior 

approval will be considered trespassing. 
• The signs include Spanish and a place to write a primary 

and secondary contact person’s phone number. 
The signs are weather-resistant with PVC material and in-

clude four grommets to help display them on the property. 
To request a free sign, visit www.centerfordairyexcellence.org 
/no-trespassing-sign or call 717-346-0849. To request signs in 
bulk, email Allen Hess at ahess@centerfordairyexcellence.org.  

The Center also has Everyday Biosecurity Kits available for 
dairy farms at no cost, which include booklets, signage, visi-
tor sign-in sheets, posters and additional printed resources 
to aid producers in developing biosecurity plans for their op-
erations. Visit www.centerfordairyexcellence.org/biosecurity-
kit or call the Center at 717-346-0849 to request a kit.  

As the dairy industry learns more about HPAI and how it 
is affecting dairy cattle, the Center for Dairy Excellence will 
continue to share updates from the Pennsylvania Department 
of Agriculture and other federal organizations during 
monthly Dairy Industry Conference Calls. These calls are typ-
ically held on the second Wednesday of every month.  

Visit centerfordairyexcellence.org/newsletter to sign up to 
receive email updates and be notified about upcoming calls. 
Visit www.centerfordairyexcellence.org/hpai-industry-call to 
view recordings from previous calls. 

Biosecurity Area signs 
available for the asking



HARRISBURG, Pa. – New York breeders and exhibitors took 
home many top honors at the All-American Red & White 
Show, held here on  Sept. 17 during the 60th AADS. 

The Wolfe Family of Ovaltop Holsteins, Richfield, N.Y. 
earned both the Premier Breeder and Premier Exhibitor ban-
ners. 

Hurcroft Awe Lillyann-Red brought home to Oakfield Cor-
ners Dairy her second set of banners as AADS grand and sen-
ior champion. Oakfield Corners also exhibited the HM grand 
and senior champion, New York-bred Willye Srndptous 
Legacy-Red. 

Standing reserve grand and reserve senior champion was 
Nisly-Gen Rager Donut-Red, exhibited by Madison and Tyler 
Soden of Susquehanna, Pa. Madison’s homebred Sweet-Peas 
Advanc Amber-Red was reserve junior champion as well. 

Intermediate champion and best bred-and-owned cow 
was Mer-James Unstop Ava-Red, shown by Currie Holsteins 
and Jamie Crawford of Tully, New York. 

Reserve intermediate champion honors went to Phillip Mc-
Cormick of Millmont, Pennsylvania for his homebred milking 
yearling Cherry-Lor Robin-P-Red. 

Cooper Merrill and Alexis Shultz of Seneca Falls showed 
the junior champion M-Divine W Lady Jane-Red-ET.  

Class placings follow: 
Spring calves:  1. Byron Stambaugh with Pheasant Echos W Dee Red-

ET; 2. Barrett Pavelski; 3. Levi Cooley; 4. Mike and Cindy Weimer; 5. Chloe 
and Claire Lamb. 

Winter calves:  1. Madison Soden with Sweet-Peas Advanc Amber-Red; 
2. Chad and Sara Horst; 3. Peace and Plenty Farms LLC.; 4. Daniel Hosking; 
5. Bryan Smith. 

Fall calves:  1. Daniel Kitchen and Chad and Sara Horst with Kiefland 
Revolution-Red; 2. Lily Marshman; 3. Byron Stambaugh; 4. Justin Burdette; 
5. Raelyn Stambaugh. 

Summer yearlings: 1.  Jess Hart with JustNTime; 2. Jennifer Hill; 3. 

Bethany Eberlin.  
Spring yearlings: 1. Merrill Cooper and Alexis Schultz with Lady Jane; 

2. Addison Nolen; 3. Loren and Helen Zimmerman and Chad and Sara Horst. 
Winter yearlings: 1. Ayla Janney with Cash Hill Wr Luxor-Red. 
Fall yearlings:  1. Lily Marshman with Tiger-Lea Rag Reflection-Red.    
Junior best three: 1. Byron Stambaugh. 
Milking yearlings: 1. Phillip McCormick with Cherry-Lor Robin-P-Red; 

2. Bob Landis and Chad and Sara Horst. 
Summer jr. 2-year olds:  1. Dryhouse Farm with Dryhouse-JK Algt Au-

drey-Red. 
 Jr. 2-year olds:  1. Alicia and Jonathan Lamb/Oakfield Corners Dairy with 

Garay-MD-WVG Barbara-Red; 2. Maggie Harper. 
Sr. 2-year olds:  1. Oakfield Corners Dairy with Welk-Acres Unsb Lena-

Red; 2. Michael Wolfe. 
Jr. 3-year olds:  1. Natalie Youse with Oakland-View Awesm 8670-Red; 2. 

Justin Wolfe. 
Sr. 3-year olds:  1. Jamie Crawford and Currie Holsteins with Ava-Red; 2. 

Avery Best and Hayden Weaver. 
4-year olds:  1.Tyler Soden with Nisly-Gen Rager Donut-Red; 2. Oakfield 

Corners Dairy.  
5-year olds:  1. Hayden Weaver with WSC Jordy Miss Me-Red-ET. 
6-years and older: 1. Oakfield Corners Dairy with Hurcroft Awe Lillyann-

Red.  
Best three: 1. Douglas Wolfe. 
Produce of dam: 1. Douglas Wolfe. 
Exhibitors herd: 1. Oakfield Corners Dairy. 
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It’s Time To Deworm and Vaccinate

We Stock Many Brands of 
Dewormers & Vaccines

Danielniel’s’s Farmrm Storeore LLC 

324 Glenbrook Rd., Leola, PA 
717-656656-69826982 

Mon.-Fri. 7-6, Sat. 7-12

BouMatic parts, chemicals and service
Mattresses, stalls, curtains and cow comfort products
Animal health supplies 

YOUR TRUSTED SOURCE FOR

SERVING MARYLAND, PENNSYLVANIA, NEW JERSEY, DELAWARE AND NEW YORK

Galaxy robotics and automation

Over 30 Yeaears 
Providing 

Permanent Traction 
for farmers 

that lasts decades!  
717-682-8557 • 877-966-3546 

www.agritraction.com

• Increase Milk Production • Increase Heat Detection • Reduce Hoof & Leg Injuries • Reduce Cull Rates
The #1 Industry Leader in Barn Floor Traction

Our Gift of Green Spray and 
Fight Bac by www.andrewsagco.com 
for the farms we will do in November.

Limited Time Only 
for 10-15% 
November 
Discounts 

Call for details. 

“AGRI-TRAC Traction Milling works 100%! I have 
grooving and it does not work! AGRI-TRAC milled right 
over my grooving and fixed it! I will stick to AGRI-TRAC 
in the future!” Robert Musser 

Shippensburg, PA 
 
“This is the best traction I’ve ever had for my cows! My 
grooved floors were always slippery, no more slippery 
floors! My cows run and stop with confidence. My cows 
are far more comfortable. It has already lasted for 
longer than my grooved floors did, and they never 
worked! I wish I had done this when I poured my floors 
10 years ago. Thank you, AGRI-TRAC!” Tim Lawton 

Newark Valley, NY 

“AGRI-TRAC Traction Milling lasts and it won’t wear! It 
works! I believe in it! No more slippery floors! No more 
grooving every few years! AGRI-TRAC lasts far longer 
than grooving. No more lame or down cows!” 

Jim Akam, Concord Valley Farms 
Spartansburg, PA 

 
“Over 20 years ago, in 1999 AGRI-TRAC milled our slats, 
holding area, and parlor. My barn floors traction is as 
good today in 2019 as the day they were done in 1999. 
20 years later, AGRI-TRAC Traction and Milling works 
and lasts! Grooving does NOT work! Thank you AGRI-
TRAC.” Sam Weber 

Mexico, NY 

New York exhibitors dominated All-American Red & White show 

HARRISBURG, Pa. – Keith and Donnette Fisher of Hard Core 
Farm, New Enterprise, Pa., bred both the grand and reserve 
grand champion Milking Shorthorns at the All-American 
Milking Shorthorn Show, held here on Sept. 17th during the 
60th AADS. Further, the Fishers also earned the banners for 
Premier Breeder and Premier Exhibitor. 

Grand and intermediate champion Hard Core Lottery Fire-
power was shown by Bryn and Reed Grantham, also of New 
Enterprise. Reserve grand, senior, and bred-and-owned cham-
pion Hard Core Bentley Runway was exhibited by Chriselle 
Fisher. 

The reserve senior champion Elite HP Showtime Berneta 
earned HM grand champion honors for Peter Vail of Valatie, 
N.Y. 

Allie and Kasen Cockrum of Krause Dairy, Como, Texas gar-
nered reserve intermediate champion honors with their bred-
and-owned, Krauses Money Just My Style. 

Named junior champion and best bred-and-owned heifer 
of the show was MD-Mistymedo Comanche Rain-P, shown by 
Addison Malott of Smithsburg, Md. The reserve junior cham-
pion was Bell-VF Deuce Lana-EXP-P, shown by Landon Neely 
of Utica, Pa. 

Class placings follow: 
Spring calves:  1. Shocking Genetics with Brand-New Lottery Magic; 2. 

Shocking Genetics; 3. Landon Neely.  
Winter calves:  1. Peter Vail with Riser-4 Salty-ET; 2. Keith and Donnette 

Fisher; 3. Vivian Malott; 4. Caylee James. 
Fall calves:  1. Shocking Genetics with Fantasy-Found Anse Bacardi; 2. 

Jayce Nailor; 3. Andrew and Abbie Evans.  
Summer yearlings: 1.  Addison Malott with Md-Mistymedo Comanche 

Rain P; 2. Marcus Kajer.  
Spring yearlings: 1. Landon Neely with Bell-VF Deuce Lana EXP-P 2. Keith 

and Donnette Fisher; 3. Marc Whiting. 
Winter yearlings: 1. Keith and Donnette Fisher with KNH Endres HC 

Lottery Lush-ET. 
Fall yearlings:  1. Peter Vail with Maunesha Creek Excite Me EXP.    
Jr. best three: 1. Keith and Donnette Fisher.  
Milking yearlings: 1. Peter Vail with Mile High Light My Fire EXP.  
Summer jr. 2-year olds:  1. Allen Hess with All-In Presto Lucille-P. 
 Jr. 2-year olds:  1. Quietness Farm with Floral. 
Sr. 2-year olds:  1. Peter Vail with Lands-Brook KNH Chilli Pepper. 
Jr. 3-year olds:  1. Krause Dairy with Style. 
Sr. 3-year olds:  1. Bryn and Reed Grantham with Hard Core Lottery Fire-

power. 
4-year olds:  1. Peter Vail, Elite HP Showtime Berneta. 
 5-year olds:  1. Chriselle Fisher, Hard Core Bentley Runway. 
6-years and older: 1. Shocking Genetics with Weissmann Gianna Cher 

EXP; 2. Carson Elliott. 
100,000 lbs.: 1. Keith and Donnette Fisher with HC-HP Frolic Dixie-ET. 
Best three: 1. Keith and Donnette Fisher. 
Dam and daughter: 1. Keith and Donnette Fisher. 
Exhibitors herd: 1. Keith and Donnette Fisher.

Milking Shorthorns from  
Hard Core Farm dominate 
show at the All-American



By ANDY LAUDENKLOS 
R&J Dairy Consulting 

 
LANCASTER, Pa. — As dairy farmers and 

nutritionists we are always looking for ways 
to increase profitability. One way to increase 
your overall income per hundredweight is by 
increasing the amount of butterfat you send 
out the lane. 

We now have a tool in our toolbox to help 
us look at potential ways to increase your 
butterfat sales. Some milk co-ops have pro-
vided us with De Novo fatty acid numbers and 
Lancaster DHIA can now sample your milk 
for De Novo fatty acids. De Novo fatty acids 

are an important part of your total butterfat 
percent. The total butterfat profile of your 
milk is made up of many fatty acids. These 
fatty acids can be lumped into three broad 
categories: De Novo fatty acids, preformed 
fatty acids and mixed fatty acids. We as nu-
tritionists can look at these three categories 
and determine what your herd might need 
to help increase your overall butterfat pounds, 
so share these numbers with us. Let’s dive 
deeper into each of these three categories: 

De Novo fatty acids are made up of short 
chain fatty acids that are constructed in the 
rumen. These short chain fatty acids are de-
rived from forage digestion. This category is the 

hardest of the three for your nutritionist to move 
the needle on. When forage is not digestible 
this portion of your butterfat will suffer. A 
good number to be is 0.85 to 1.1 % of your 
butterfat coming from De Novo fatty acids. 

Preformed fatty acids are almost opposite 
from De Novo. They consist of long chain 
fatty acids. These long chain fatty acids come 
from different feed additives containing oils 
and fats such as soybeans (either roasted or 
hi-oleic), bypass fats, and fats in our forages. 
This is one of the easiest numbers for us to 
change in your herd. However, we must al-
ways remember we are not paid on butterfat 
percent, we are paid on pounds of butterfat. 
Different herds based on stage of lactation 
could respond differently to attempting to in-
crease or decrease any De Novo fatty acid 
numbers. Sometimes preformed numbers in-
crease resulting in an increased butterfat per-
cent or daily milk production increases. 
Either way this still results in increased 
pounds of butterfat you are shipping. A good 
range for preformed fatty acids is 1.3-1.7.  

Finally, the mixed category. As the name 
implies, these fatty acids are a mix between 
fatty acids that the cow makes in the mam-
mary gland and fatty acids that come from 
the feed. Feed additives, like palm fat will 
help increase your mixed fatty acids along 
with good digestible forages. A good range 
for mixed fatty acids will be 1.3-1.7. 

When we apply this thinking to our milk 
fat analysis and look beyond the total butter-
fat number, we can learn some important 
things based on the levels of the De Novo, 
mixed and preformed categories. Since the 
De Novo fatty acids are made in the mam-
mary gland, they help give us a more precise 
understanding of how well the rumen is 
functioning. Looking at your De Novo’s is just 
one tool we can utilize to indicate a cow’s 
level of rumen health and function. Using 
feeding and management strategies like 
these can help increase milk fat production 
and impact our dairy farm profitability. Talk 
to your consultant for more information or 
help in reviewing these numbers.
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changes which closed September 13th, 2024. 
Only after the recommended decision 

comment period ends and the Secretary of 
Agriculture makes a final decision does the 
referendum come into play. At this stage, 
dairy farmers pooled on an Order have a say 
in whether the proposed amendments be-
come the new rules of the game — or if the 
Order itself is terminated. USDA must release 
a final decision by Nov. 12 (60 days from the 
comment deadline). 

  
All or nothing 
  
The referendum is an all-

or-nothing proposition. A 
vote in favor means support-
ing the entire Order as it is 
proposed to be amended. 
Conversely, a "no" vote sup-
ports terminating the Order 
entirely, along with the 
timely payment require-
ments and third-party com-
ponent verification benefits 
that come with it. Farmers 
cannot pick and choose spe-
cific amendments to keep or reject, nor can 
they vote to retain the status quo of the cur-
rent Order. 

Each FMMO votes individually, meaning 
the outcome in one Order only impacts that 
specific Order. This could lead to some Orders 
accepting the changes while others are ter-
minated. 

USDA contends that terminating an Order 
following a "no" vote is the correct interpre-
tation of the Agricultural Marketing Agree-
ment Act of 1937 (AMAA). (However, some 
dairy stakeholders, including the American 
Farm Bureau Federation, argue that this in-
terpretation is flawed and undermines the 
original intent of FMMOs to promote market 
stability.) 

Voter eligibility 
  
Once a final decision is announced, USDA 

designates a "representative month" to de-
termine which dairy farmers are eligible to 
vote. Essentially, all active dairy farmers who 
had milk pooled on an FMMO during the rep-
resentative month are eligible. 

USDA-qualified cooperatives can choose to 
bloc vote on behalf of all their producer mem-

bers pooled on the FMMO 
during the representative 
month. This means the coop-
erative submits a single vote 
that reflects the collective in-
terests, and votes, of its 
members. 

However, cooperatives 
must decide to bloc vote for 
all members or allow all 
members to vote independ-
ently — there is no middle 
ground. The cooperative's 
vote is then counted either by 
the number of its eligible pro-
ducers or the volume of milk 
those producers pooled, de-

pending on how the approval criteria play 
out. 

For producers not part of a bloc-voting co-
operative —USDA will directly mail ballots 
to each eligible producer. For details on spe-
cial cases, see the section below. 

  
(The American Farm Bureau Federation 

supports a modified bloc voting system. This 
approach would require cooperatives to notify 
their members of the intended vote, allowing 
individual farmers to opt out and receive their 
own independent, confidential ballot. How-
ever, there is currently no legislation that 
amends the AMAA to authorize this form of 
modified bloc voting.) 

  

As it stands, dairy farmers who are mem-
bers of cooperatives will not have the op-
tion to vote individually if their cooperative 
decides to bloc vote. 

  
Voting procedures 
  
USDA designates a referendum agent — 

usually the market administrator — to han-
dle the logistics of the voting process within 
each Order. This agent determines eligibility, 
issues ballots, sets deadlines and ensures the 
integrity of the referendum. 

  
Here's what to expect: 
  
Ballots are either sent to cooperatives for 

bloc voting or mailed directly to individual 
producers. The referendum agent uses 
records from readily available sources, includ-
ing USDA records and producer records sup-
plied by the milk handlers in the marketing 
area, to determine eligibility. 

Each ballot is accompanied by prepaid re-
turn envelopes, detailed information on the 
proposed order amendments, and a link to 
USDA's final decision. Producers and cooper-
atives must pay close attention to postmark 

and received-by deadlines, typically set 
within a 30–45-day window. 

To count, ballots must be signed and re-
turned by the specified deadlines. Unsigned, 
late or ineligible ballots will be disqualified. 
USDA does not provide confirmation of ballot 
receipt. Therefore, producers should consider 
obtaining a return receipt from the mail car-
rier to ensure their vote is counted. Ballots 
cannot be submitted via email or fax. 

  
Determining the outcome 
  
Approval of the proposed amendments 

hinges on two key criteria, one of which 
must be met: 

At least two-thirds of the eligible produc-
ers voting in the referendum must vote "yes,” 
or ... ... 

Producers representing more than two-
thirds of the milk volume must vote in favor. 

If either of these conditions is satisfied, 
USDA will issue a final rule implementing the 
amendments. If not, USDA will initiate steps 
to terminate the Order. 

The referendum outcome is determined 
solely by the dairy farmers and cooperatives 

Danny Munch

FMMO referendum  from page 1 

turn to page 12
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who actively participate by casting a vote. Those who choose 
not to vote will not influence the final tally, meaning every 
submitted vote carries significant weight. 

  
Special scenarios 
  
• Producers owning multiple farms with the same own-

ership structure receive a single vote. However, if the owner-
ship structures differ, each farm gets its own vote. 

• If a producer had milk pooled both as a member of a 
bloc-voting cooperative and independently, the vote is as-
signed to the entity that pooled the greater volume of milk 
in the representative month. 

• If a dairy farmer is a member of multiple cooperatives 
and had milk pooled by more than one cooperative during 
the representative month, their vote would be assigned to 
the cooperative that pooled the greater volume of milk in the 

representative month. 
• When amendments like this one affect multiple FMMOs, 

separate referenda are conducted for each. Producers who 
pooled milk across multiple orders during the representative 
month will receive separate ballots for each Order. 

• USDA intends to maintain confidentiality throughout the 
process, keeping the number and manner of votes undis-
closed. 

• As the referendum on USDA’s proposed amendments to 
the FMMOs approaches, it is vital for dairy farmers to under-
stand the significance of their vote. This vote is an opportu-
nity for dairy farmers to directly influence the rules that 
govern their market. 

 For more information on the referendum, visit USDA's 
AMS hearing webpage at https://www.ams.usda.gov/rules-
regulations/moa/dairy/hearings/national-fmmo-pricing-hear-
ing or email the FMMO inbox at FMMOHearing@usda.gov

FMMO referendum  from page 11 

Sherry’s thoughts  from page 4 
 

“Why are we (farmers and consumers) putting up with 
this?” he asks. 

  
Perhaps the problem is that the industry is dead set on 

being the world exporter of cheese with new capacity ramp-
ing up at astonishing rates to make and move cheese by the 
tractor trailer loads and shiploads cross country and around 
the world. 

  
Cheese is wonderful and consumers love it, but we’re talk-

ing plans for gangbuster volumes of commodity cheese to 
boost export sales to meet predetermined goals. 

  
Cheese uses more butterfat than any other dairy product 

by ratio x volume. 
  
Could it be that the 'climate' agenda of former USDEC CEO 

Tom Vilsack -- who was the highest-paid dairy checkoff em-
ployee in between his stints as the current and former USDA 
Ag Secretary – has something to do with this? 

  
Vilsack was Ag Secretary 12 years ago when whole milk 

choice was removed from schools. He touts the flawed anti-
fat Dietary Guidelines, which look to be even more fat-restric-
tive in the future despite more than a decade of ignored 
evidence to the contrary. 

   
Vilsack was USDEC CEO working for checkoff six years ago 

when he proclaimed the bold export percentage goals for the 
dairy industry. To meet these goals, it's apparent that fluid 
milk sales need to slim down and falter. 

  
Who benefits? Processors take milk apart and put it to-

gether again in ways that are designed to dilute and extract 
to increase their margins creating something new. 

 
What about providing the simple goodness that keeps con-

sumers coming back for more of what they want, but too 
often can't get? 

  
Bottom line, says Doc Gardner, “If you have a really good 

product -- and we do have a really good product -- then the 
question is: Why aren’t we selling it?! This is basic market-
ing. 

  
“If the dairy industry gives consumers what they want, 

then marketing won’t be a problem.”

dation for minimum pricing. This is because every handler 
has an opportunity to move up the value chain under the 
minimum pricing scheme,” writes Upstate Niagara. “Imple-
menting the proposed ESL Adjustment treats handlers differ-
ently based on what investment they chose to make. 
Providing the means for some processors to hedge on the av-
erage and pay the higher-of over time utilizing a complex 
mechanism inherently creates winners and losers in a system 
where all are supposed to be treated equitably.” 

Upstate also notes that with this proposal, USDA is focus-
ing “too singularly on shelf-life in deciding who should re-
ceive the adjustment. 

“The adjustment would be added to or subtracted from 
the handler's pool obligation applicable to the amount of milk 
used in ESL products... If the shelf-life requirement is 60 days, 
what’s to prevent the processor from labelling at 59 days 
when there’s pricing advantage to doing so?” Upstate Nia-
gara’s comment states. “As the industry consolidates, we 
have significant concerns about the level of transparency that 
can be achieved when Orders have fewer than 3 plants who 
are bound by the adjustment,” it continues. 

PAMD executive director Robert Fulton said in a Farmshine 
phone interview that this part of the recommended decision 
“is very concerning, enough for us to go through the effort 
to put public comments forward.” 

He shared the “significant surprise” among the PAMD 
membership, a sentiment echoed throughout the country 
as producers and processors became aware that the Class 
I decision essentially splits fluid milk pricing into two dif-

ferent price announcements each month – based on shelf 
life. 

One price is highly linked to current market conditions, 
and the other, because of the “ESL adjuster” introduces as 
much as a $1.00 per hundredweight difference, or more, that 
is totally disconnected from current market conditions and 
creates a situation where raw milk costs at the same plant 
location in the same month can be quite different. 

For PAMD and Upstate and 40 other organizations, busi-
nesses, and individuals that publicly opposed or questioned 
this two-price decision, the concern centers on USDA provid-
ing “favorable treatment” to value added processors when 
uniform pricing is the Agricultural Market Agreement Act’s 
core. 

Of 128 Federal Register comments, it appears that more 
than 40 have expressed opposition, concern, or questions 
about the ESL adjuster, citing the fact that a divided Class I 
pricing system was not part of the hearing. The following or-
ganizations and entities are questioning or outright opposing 
the ESL adjuster that constitutes a fifth class of milk, not yet 
defined or examined in a rulemaking process: American Farm 
Bureau, American Dairy Coalition, California Dairy Campaign, 
Farm Women United, Pennsylvania Association of Milk Deal-
ers, Upstate Niagara Milk Cooperative, Georgia Milk Produc-
ers, Kentucky Dairy Development Council, National Family 
Farm Coalition, Michigan Farm Bureau, New York Farm Bu-
reau, Wisconsin Farm Bureau, Arizona Farm Bureau, and more 
than 20 individual dairy farmers who chose to submit com-
ments to the Federal Register.

ESL adjuster  from page 6 
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Farmshine, Friday, November 1, 2024 - 13Dear U.S. Senators, Senate leaders, U.S. President-Elect, 
and Secretaries of the USDA, HHS:

Will you help make America healthy again by making school 
milk (and meals) great again? In 1990, our government started 
the largest nutrition experiment in history. Our American fami-
lies were never informed that this was an experiment. By the late 
1990s, the foundation was laid with software analysis of school 
meals to police the saturated fat content of meal offerings for 
growing children to levels recommended at that time for 40- to 
80-year-old men with active heart disease; without any evidence 
of impacts on the growing bodies and minds of children.

In 2010, the experiment was fully launched with implemen-
tation of the Healthy Hunger Free Kids Act. By 2012, USDA had 
removed the choice of whole milk (and 2% milk) from schools, 
hoping to improve childhood nutrition by removing a few grams 
of milk fat from all school meals and federal feeding programs. 

This decision was based on what they believed was their best 
available sources of information -- sources that used data only 
on adult men and traced back to what started in the late 1960s, 
when the America Heart Association embraced the ‘Prudent Diet.’ 
Eventually this became the cornerstone of the Dietary Guidelines 
for Americans (DGAs), which were implemented in the 1980s and 
“updated” every five years through a process in need of reform.

This ‘experiment’ hypothesizes that limiting milk fat helps our 
kids live longer and healthier lives. According to the draft of the 
2025-30 Dietary Guidelines Advisory Committee’s (DGAC) Scien-
tific Report, these limits will continue, and become more restric-
tive -- despite the fact that the People have spoken. The House 
of Representatives overwhelmingly passed the bipartisan Whole 
Milk for Healthy Kids Act 330-99 in Dec. 2023, but it is blocked in 
the Senate, and the DGA Committee ignores the data.

The results are in. During this massive experiment, we have 
seen obesity become epidemic in the U.S., where the percentage 
of children and adolescents affected by obesity has more than tri-
pled since the 1970s. CDC data from 2015-2016 show that nearly 
1 in 5 youths aged 6 to 19 years in the U.S. has obesity. The DGAC’s 
own draft 2025-30 report states that, today, 36% of children age 
5 to 19 are overweight or obese, and they represent the lifestage 
with the poorest healthy eating index among all lifestages, that 
is lacking essential nutrients that set the stage for future health.

Here are some important things to consider so that we can 
reform these outdated fat restrictions, overturn the ban on whole 
milk in schools and bring back choice for schools and for children. 

1) Whole milk contains at least two odd-numbered long-
chain fatty acids with 15 and 17 carbons long that are not found 
together in other foods. Fish oil contains 15 carbon long-chain 
fatty acids. These longer chain fatty acids could be responsible 
for improving satiety and helping our bodies deal better with vi-
tamin absorption -- among other benefits. A study in the Journal 
Circulation demonstrated fewer cases of diabetes in individuals 
whose blood contained higher levels of three specific fatty acids 
derived from whole-fat milk.

2) Whole milk tastes better: 66% of the time, skim milk is 
rejected and discarded by children. They will drink whole milk 
much more frequently when it is offered and therefore benefit 
from the protein, calcium and other key under-consumed vita-
mins and minerals.

3) Numerous studies have pointed to the benefits of milk fat 
and the neutral to beneficial attributes even for cardiovascular 
disease. In fact, recent studies show that higher fat intake from 
dairy and other sources is linked to lower risks of stroke, death 
not related to cardiovascular disease, and death from any cause.

4) It is important to note that children have growing minds 
and bodies. We should question dietary advice and regulation us-
ing patterned diets originally formulated for 40- to 80-year-old 
men with active heart disease. The study on children, in fact, is 
being conducted right now since the 1990s, and especially since 
2010, through school meals. The current Dietary Guidelines are 
not suitable for growing children. The current approach has re-
sulted in adverse outcomes. It has been an experiment conducted 
by the federal government without parental permission.

5) By the way, farmers feed skim milk to piglets to fatten them 
faster; 1930s research discovered this, and it is still done today.

We must correct this mistake. This ‘experiment’ has had a 
generation, or more, of impact that has led to catastrophic results 
in terms of obesity and chronic disease for American children, ad-
olescents, and adults. These missteps by our government -- not 
supported by sound, careful scientific research and review -- have 
caused dietary confusion for all Americans, young and old.

We have reviewed a number of articles in The American Journal 
of Clinical Nutrition, USDA reviews of articles, and even the DGA 
2020-25 edition concluded there wasn’t sufficient evidence to re-
strict saturated fats in childhood to prevent disease or mortality 
in adulthood. Yet, the DGAs continue these fat limits anyway! We 
believe whole milk is a better choice for America’s children, and 
reform of the Dietary Guidelines is long overdue. (See supporting 
references at qrco.de/WholeMilkReferences.)                      Sincerely, 

Grassroots PA Dairy Advisory Committee 
Bernie Morrissey, chairman

Dr. Edward Silverman, MD, retired internal medicine doctor
Christine Ebersole, RN, BSC, CSN, school nurse

Krista Byler, school foodservice director
Nelson Troutman, dairy farmer

Dale Hoffman, dairy farmer
Tricia Adams, school-involved parent

Sherry Bunting, volunteer, ag journalist covering DGA since 1993 
Jackie Behr, 97MILK volunteer and school-involved parent

and American Dairy Coalition, Laurie Fischer, CEO

By SHERRY BUNTING
EAST EARL, Pa. -- The Whole Milk for Healthy Kids Act (H.R. 

1147, S. 1957) and language for Dietary Guidelines reform are 
both included in Title XII of the Farm, Food, and National Se-
curity Act of 2024 (farm bill) that passed the House Ag Com-
mittee in May. Negotiations between House and Senate are 
anticipated after the election, before the end of this year. 

Join the Grassroots PA Dairy Advisory Committee and 
97MILK in supporting House Ag Chairman G.T. Thompson’s 
work on these issues to make America healthy again by 
making school milk (and meals) great again. Please complete 

the survey below or online at: https://qrco.de/WholeMilkSur-
vey (or scan the QR.) Please read, at left, key portions of a 
letter to current and future decision makers. Consider mail-
ing it with your own signature to those representing you in 
Washington D.C. Other organizations are asked to sign-on to 
the letter. Contact me (Sherry) at agrite2011@gmail.com or 
717.587.3706. Your participation strengthens the volunteer 
efforts of the Grassroots PA Dairy Advisory Committee in pol-
icy education and the 97MILK crew in public education about 
wholesome, nutritious milk! Visit 97milk.com. Consider 
reaching out to volunteer, and don’t forget to vote Nov. 5th!

Make School Milk (and Meals) Great Again
SURVEY Brought to you by 

         Grassroots PA Dairy Advisory Committee and 97MILK

 I support... (check all that apply)
____ Whole Milk for Healthy Kids Act (H.R. 1147, S. 1957) to allow whole and 2% milk as options in schools.

____ Reform of the Dietary Guidelines to have more congressional oversight, require expert committee 
 to reveal fi nancial ties, prioritize nutritional adequacy and include up-to-date research on dietary fat.

____ Chairman G.T. Th ompson’s inclusion of the above two items in the House Ag Committee farm bill.

____ Congressional passage of a farm bill as soon as possible, with Whole Milk for Healthy Kids Act
 and Dietary Guidelines reform included. 

 I am a ... (check all that apply) 
____ dairy farmer  ____  ag industry representative
____ health professional        ____  teacher or school professional  
____ parent           ____  grandparent
____ school foodservice worker  ____  student
____ federal governmental offi  cial  ____ state or local government offi  cial
____ coach or fi tness professional  ____  concerned citizen 
____  other ___________________ 

 Check statement(s) that apply to you
____ I am aware of and follow the 97MILK education eff orts.
____ I  want to learn more about Whole Milk education and 97MILK.
____ I am interested in volunteering with 97MILK.  (Also visit 97milk.com 
 and email questions, ideas, and input to 97wholemilk@gmail.com)

Please provide name and contact information, or at least provide City and State

Your Name  _______________________________

Address _______________________________________________________ 

*City _________________________________ *State ____   Zipcode ______

Email _________________________________________________________

Please fi ll out the full survey 
online at 

https://qrco.de/WholeMilkSurvey
or scan the QR code above 

with your cell phone camera to 
go directly to the survey link...

---- OR ---- 

Fill out this paper form and 

Mail to: 

Grassroots PA Dairy 
Advisory Cmte.

c/o Sherry Bunting
1918 Barnett St.

East Earl, PA 17519

America needs this farm bill
 Keep Whole Milk for Healthy Kids Act

and Dietary Guidelines reform in the package!
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MARYSVILLE, Kans. — Individual identification of cattle is 
important for many reasons, making it possible to identify a 
number of important management aspects.   

“Common variables to track include body condition scor-
ing, calving date, ease of calving, weaning weight and aver-
age daily gain, milk production, vaccination/processing date 
and products used, and tracking animal health and treat-
ments. These records allow producers to make appropriate 
management decisions,” says Tony Hawkins, DVM, Valley Vet 
Supply consulting veterinarian. 

Knowing individual animal treatment is essential for 
record-keeping purposes. Importantly, the Beef Quality As-
surance (BQA) program places a high emphasis on proper 
record keeping, including individual animal identification. 
“We all know the importance of adhering to BQA guidelines, 
so we can continue to produce high-quality, safe beef that 
consumers will trust to feed their families,” Dr. Hawkins 
adds. 

He reviews ear tag and tattoo equipment, and application 
best practices. 

Ear Tag 
There are many ear tag options available: colors, retention 

method, numbered vs. blank, engravable, electronic identifi-

cation (EID), also referred to as radio frequency identification 
(RFID) – the list goes on, Dr. Hawkins outlined. 

When applying tags, you’ll need ear tag(s) of choice, the 
correct applicator, a tag removal knife and pen (for blank 
tags), disinfectant solution, and for safety, a chute and halter. 

Best Practices 
• Make sure you have the correct tag applicator, recom-

mends Julia Herman, DVM, MS, beef cattle specialist veteri-
narian with the National Cattlemen's Beef Association (NCBA). 
“There are many styles of ear tags and they each have their 
own applicator. Confirm you have the correct applicators for 
the tag you are using before herd work.” 

• “Clean ears are ideal. Placing a tag in a muddy ear could 
introduce dirt or bacteria into the site. This can cause an in-
fection or abscess, and the tag could fall out later,” explains 
Dr. Herman. 

• Place tags into the middle third of the ear; between the 
upper and lower ribs is the strongest part of the ear. This will 
prevent tags from being ripped out when cattle end up in the 
brush or trees. 

• RFID tags are easiest when read with a stick reader or 
wand but can still be read if animals are properly restrained. 
Wands allow fast reading and data management. Ensure the 

button is on the inside of the ear and the visual panel is on 
the outside of the ear when applying. 

Tattoo 
“A tattoo makes a permanent form of identification – it is 

often required for registration with breed associations, so 
seedstock producers should tattoo their cattle,” recommends 
Dr. Hawkins. “In addition to this, it can make an excellent 
‘backup’ form of identification for commercial producers.” For 
example, Dr. Hawkins shared that if an animal loses its ear 
tag, you can reference the tattoo number and use your 
records to reapply the correct ear tag number. 

When applying a tattoo, you will need tattoo pliers, tattoo 
digits, tattoo ink, paper towels or a cloth, toothbrush, rub-
bing alcohol, thick paper/cardboard, disposable gloves and 
for safety, a halter and a chute. 

Best Practices 
• If you have registered cattle, talk with your breed asso-

ciation and follow their guidelines for tattoos, recommends 
Dr. Herman. Work with your veterinarian if you have ques-
tions. 

• Ensure cattle are properly restrained in a chute (a fitting 
chute is not recommended.) 

• Clean the ear using paper towels or gauze and rubbing 
alcohol to help avoid infection and potentially spreading a 
virus from one animal to the next. Alcohol is the recom-
mended disinfectant when tattooing – using soap, iodine or 
chlorhexidine can cause the tattoo ink to smear and not stick. 

• Before tattooing the ear, you can make a test run to en-
sure proper placement – use the tattoo on the thick cardboard 
to make sure digits line up. 

• Dr. Herman recommends wearing rubber or disposable 
gloves when tattooing for biosecurity and to keep hands 
clean. “My preference is to clean the ear, put the ink directly 
into the ear where you’ll put the tattoo, and firmly close the 
pliers to press ink into the tissue. Next, I have a toothbrush 
that I use to rub ink into the tattoo holes. Then, I place the 
applicator into a cup or bucket with alcohol in it, so it’s dis-
infected between animals.” 

• The tattoo should last years, so make sure you have firm, 
even pressure when pressing the applicator together on the 
ear. Apply the tattoo in the unhaired portion of the inner ear 
away from where hair is growing. The hair follicles will grow 
where the tattoo was placed, which will cause fading. Pro-
ducers may need to check back for legibility over time. 

Dr. Herman encourages producers to always emphasize 
human safety when tagging or tattooing and working 
around the head of these animals. Make sure cattle are re-
strained appropriately, and if needed, use a halter to help im-
prove safety and placement of the tag and tattoo.  

“A well-thought identification program provides the op-
portunity for producers to keep accurate records, which will 
ultimately optimize production and profitability,” said Dr. 
Hawkins. 

For your livestock identification needs and to learn more, 
visit ValleyVet.com.

Veterinarians detail ear tag, tattoo equipment and best practices 



Oct. Protein up at $3.32, beats BF at $3.09
USDA announced lower Class prices for October milk, 

but components were all higher, except butterfat at $3.09 
plunged lower by a whopping 52 cents per pound while 
protein price at $3.32 moved above butterfat and 40 cents 
per pound higher than the September protein price. How 
can this be? 

Mainly, its because products within each class were 
mixed, and the butter plunge was larger and faster than the 
cheese decline, which gives value back to protein in the way 
the formula works, just like it takes away from protein when 
butter rallies are larger than for cheese in the same month.

At $22.85 for October, the Class III price is 49 cents per 
cwt lower than September as cheese prices declined, and 
the higher whey prices were not enough to prop up the 
class. By the same token, however, the protein and other 
solids prices are both above month ago for October. 

Solids nonfat were also higher due to nonfat dry milk 
price gains in October, but it wasn’t enough to stay the 
$1.39 decline in both the Class II and IV prices, at $21.01 and 
$20.90, respectively, which was driven by October’s plung-
ing butter prices.

At these levels, the October Class II and IV prices crossed 
below respective year ago levels -- down by 94 and 59 cents 
per cwt, respectively.  October Class III, while lower than 
September, is a whopping $6.01 per cwt higher than it was 
a year ago.

The Class I base price mover for October at $23.17 is the 
highest, followed by Classes III, II, and IV.

Class III milk futures lower, Class IV firm
Milk futures were mixed this week as the Class III con-

tracts were lower across the board, with significant near-
term declines. Meanwhile Class IV contracts were varied, 
but mostly firm compared with week ago. 

On Wed., Oct. 30, the Class III milk futures averaged 
$19.83 per hundredweight for the next 12 months (Oct24-
Sep25), down 22 cents from the same 12-months average 
a week ago. 

Class IV futures averaged $21.25 for the next 12 months, 
unbelievably exactly where it has been for three Wednes-
days in a row. This is mainly due to very little movement 
in 2025 contracts after April over the past three weeks, per-
haps as traders speculate what a final decision on Federal 
Order make allowances will mean to that formulated price 
that would be implemented around April of 2025, pending 
the results of a producer referendum in each of the 11 Feder-
al Milk Marketing Orders.

Dairy product spot market mixed, 
mostly higher on the week

Cheddar cheese prices on the CME spot market were 
mixed in limited trade this week as barrels moved higher 
while blocks moved lower. Butter firmed up to recover some 
of the earlier losses, while nonfat dry milk and dry whey 
continued pushing for higher ground.

On Wed., Oct. 30, the 40-lb block cheddar price traded 
at $1.89/lb -- down 2 cents from the prior Wednesday with 
8 loads trading over 5 days. The weighted average for the 
week was at $1.8950/lb, and the USDA weekly National 
Dairy Product Sales Report (NDPSR) for the week ending Oct. 
26 was at $2.05, with barrel cheese at $2.07/lb.

Pegged at $1.9250/lb, the 500-lb barrel cheese price on 
the CME daily spot market gained 2 pennies vs. week ago 
with 5 loads moving in 5 days.

Dry whey added another fraction of a penny, pegged at 
$0.6050/lb, with 9 loads trading. Yet the NDPSR price, used 
in the pricing formulas continues to sit at $0.56/lb. 

On the Class IV side, spot butter prices firmed up again 
this week as trading volume fell to 18 loads over 5 days. The 
spot price Wednesday at $2.7050/lb is up a full nickel from 
a week ago, while the NDPSR for week ending Oct. 26 sits 
back at $2.63/lb.

Nonfat dry milk had the largest trading volume of the 
products this week with 31 loads over 5 days moving to 
brisk demand at prices nearly 2 pennies higher at $1.3850/
lb. The weekly NDPSR for week ending Oct. 26 sat at just 
above $1.35.

H5N1 escalates in California
As of Oct. 30, 2024, there have been 152 H5N1 detections 

in dairy cows within the past 30 days, and 150 of them are 
in California. The other 2 are in Idaho. California saw its first 
case on Aug. 30th and the most recent detection was Oct. 
28. California’s bird flu surge represents 11% of the Gold-
en State’s estimated 1090 dairy herds. Reports earlier this 
month indicated 10 to 15% of cattle were dying from the 
disease there, according to the Center for Dairy Excellence’s 
summary of its monthly Pennsylvania Dairy Industry tele-
conference on avian flu in cattle. USDA dispatched a team to 
assist California in tracking the outbreak, which seems to be 
generating roughly new detections in 50 additional herds 

each week since the outbreak began there at the end of 
August. To put this in perspective, there have been 395 
total detections in 14 states since the beginning of the bird 
flu outbreak in dairy cattle in Texas back in March. Fully 
half of them (193) have been in California over the past 
eight weeks, while the rest of the country is clear except 

for two detections in Idaho on Oct. 22nd. USDA also reported 
Wednesday, Oct. 30th the first detections of H5N1 in three 
out of five head of swine tested in a backyard livestock and 
poultry operation in Oregon where the pigs were kept with 
infected poultry and shared water and feed equipment. 
They were euthanized for diagnostic purposes and were not 
part of any commercial pork operation.

There are no positive cases in Pennsylvania at this time, 
but the Pennsylvania Department of Agriculture and De-
partment of Health are doing surveillance. The PDA encour-
ages voluntary bulk tank testing enrollments due to the 
Commonwealth’s array of dairy and poultry farms that are 
neighboring or located on the same premise. 

Recently, the PDA reported less than 100 dairies enrolled 
in the Commonwealth’s own voluntary bulk tank testing, 
noting that 460 enrollments would be the threshold that 
would allow the state to make “accurate” statements about 
Pennsylvania’s HPAI-free status. A Mid-Atlantic voluntary 
blinded processor program began gathering data. The only 
information conveyed is date and represented states, leav-
ing specific silos, processors, and farms anonymous.

Also, municipal wastewater surveillance in Pennsylvania 
began in Harrisburg and Chester, according to the CDE. In 
the coming months, about 30 more locations will collect and 
report data. 

Driest October on record, be careful
Despite hurricanes dumping rain in the East in Septem-

ber, the bottomline in Southeast states like Georgia, and up 
into the Midatlantic, is conditions are bone-dry, impacting 
fall-planted small grains, pasture, depleting hay stocks, 
and creating dangerous conditions for farmers harvesting 
dry crops. The Midwest is seeing this in many places also 
with harvest ahead of schedule. In Wisconsin, two separate 
combine fires have been reported and crop fire loss was re-
ported in one Michigan incident. In fact, locally, we’re seeing 
the driest October on record for eastern Pennsylvania, New 
Jersey, and Delaware. At my own home in eastern Lancast-
er County, it was clear when my husband’s lawn tractor 
caught fire collecting leaves on a part of our wooded proper-
ty. Thankfully his fast action quelled the flames before severe 
damage or harm. Stay safe out there!
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By SHERRY BUNTING 
Special for Farmshine 

  
HARRISBURG, Pa. – The homebred production cow of Sean 

Shults, Sharon Springs, New York was named grand cham-
pion of both the Premier National Junior Show (PNJS) on Sept. 
16 and the All-American Ayrshire Show open competition on 
Sept. 18 during the 60th AADS in Harrisburg. Shults’ Heiview 
Burdette Twisler was also the senior and bred-and-owned 
champion of both shows. 

From Big Prairie, Ohio, TK-Plain-View B Sage was reserve 
senior and reserve grand champion of the PNJS, exhibited by 
Georgia Herne as a leased animal from Kayla Overholt. 

Judge Brian Schnebley tapped the intermediate champion 
for HM grand champion of the PNJS. She was Grand View Bur-
dette Drastic shown by Cadin and Gavin Valentine and Rhonda 
Winkler of Thurmont, Maryland. This cow went on to be in-
termediate and reserve grand champion of the open show. 

Standing reserve intermediate in the PNJS was U-Waite KS 
Prudence, exhibited by Evelyn Maulfair of Jonestown, Penn-
sylvania.  

Reserve intermediate of the AADS open show was Heine-
man Tuxedo Sriracha, exhibited by Peter Vail, Valatie, New 
York.  

Karlie Supplee of Chambersburg, Pennsylvania had the jun-
ior champion of the PNJS Ayrshire show with Shultz RU Ok 
ET. Standing reserve junior champion was Budjon-Vail Rynlds 
Kiwi-ET, shown by Nicole Arrowsmith of Peach Bottom, Penn-
sylvania. 

In the AADS open show, Linda Bruchey of Westminster, 
Maryland exhibited the junior champion Stylin Reynolds 
Monroe. Reserve junior champion was Twin-County Bad N 
Boujee-ET, shown by Jesse Lee Muse of Etoile, Kentucky. 

Spring calves:  1. Taylor Heeter with Jomill KS Kaitlin Klark; 2. Rosalie 
Maulfair; 3. Karlie Supplee.  

Winter calves:  1. Brock Champluvier with Grand-View Auto Delete-ET; 

2. Amanda Voll; 3. Morgan Holcomb. 
Fall calves:  1. Karlie Supplee with Shultz R U OK-ET; 2. Evangeline 

Woodis; 3. Taylor Heeter.  
Summer yearlings: 1.  Tyler Lloyd with Old-Bankston-Al R Witley; 2. 

Evangeline Woodis; 3. Hannah Gingerich.  
Spring yearlings: 1. Ashton Wilcox with On-The-Map Reagan Billie Jean; 

2. Claire Stoltzfus; 3. Gavin Valentine. 
Winter yearlings: 1. Landen Copenhaver with Lady-Lane Tuxedo Gigi; 

2. Taylor Heeter. 
Fall yearlings:  1. Nicole Arrowsmith with Budjon-Vail Rynlds Kiwi-ET; 

2. Ella Campagnari.   
Summer jr. 2-year olds:  1. Hannah Gingerich with Hill-Top Player Joy.  
Sr. 2-year olds:  1. Cadin Valentine with Grand View Burdette Drastic. 
Jr. 3-year olds:  1. Luke Nolan with Dreamnol Kingsire Magenta; 2. Gavin 

Valentine. 
Sr. 3-year olds:  1. Cadin Valentine with Blackstone Fate of the Jedi. 
 5-year olds:  1. Ashton Wilcox with Jackson-Hill Champ Balboa. 
6-years and older: 1. Georgia Herne with TK-Plain-View B Sage. 
Lifetime Component Merit: 1. Sean Shults with Heiview Burdette 

Twisler. 
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PNJS Ayrshire champions and placings posted 

MADISON, Wis. – The Shank and Creek families of Palmyra 
Farm, Hagerstown, Md. were once again named Premier 
Breeder of the International Ayrshire Show, held in Madison 
in early October.  

Mark and Becky Brown of Glenmar-Dale Farms, Fennimore, 
Wis., were named Premier Exhibitor.  

Tim and Katie Busch of Grand-View Ayrshires, Cecil, Wis., 
were named Premier Breeder of the heifer show, while Pre-
mier Exhibitor honors of the heifer show went to Peter Vail 
and Mile High, of Valatie, N.Y.  

Bear-Ayr Distinct Kingsire was named the Premier Sire and 
Marilie Autograph-ET was named Premier Sire of the heifer show. 

Canadian Florent Foley of Piopolis, Quebec, exhibited the 
top two Ayrshire cows. His 5-year old, Vieux Village Gentleman 
Joy, was named senior champion and grand champion. The 
victories earned Foley the Allen Hetts Grand Champion Tro-
phy and the $1000 Udder Comfort Grand Champion Award. 
His winning 4-year old, Vieux Village G Montana,  followed 
as reserve senior champion and reserve grand champion. 

The intermediate champion title went to the winning sen-
ior 3-year-old, B-Wil Kingsire Willow, owned by Pierre Boulet 
of Montmagny, Quebec. The reserve title went to the winning 
senior 2-year-old, Bricker-Farms King Cinderella, owned by 
Kurt and Michelle Wolf and Josh and Samantha Fairbanks of 
Guttenberg, Iowa.  

Budjon-Vail Autograph Kristina-ET, the winning winter 
yearling, was named junior champion. She is bred and owned 
by Budjon, Peter Vail, Cole Rupprecht, Brothers Three, and 
Shawn and Seth Nehls of Watertown, Wis. Ullmstar A Rectify, 
a fall calf, was named reserve junior champion. She’s owned 
by Damian and Kiley Ullmer of Seymour, Wis. 

Official judge, Brandon Ferry, of Hilbert, Wis., and associate 
judge, Michelle Upchurch, of Hebron, Ill., evaluated the 318 
entries in the International Ayrshire Show. 

Palmyra Farm Ayrshires 
earn accolades at WDE 
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CERTIFIED ORGANIC 
CATTLE WANTED

NICHOLAS MEAT LLC 
508 East Valley Road, Loganton, PA 17747 

Please call Nicholas Meat LLC – 570-725-3511

Effective Immediately  

New Holland Sales Stables, a certified organic handler, 
will be receiving organic cattle for Nicholas Meat.  

Thursdays Only! 

If there are any questions regarding certified organic eligibility 
please contact Duane Eichenlaub, Regulatory & Sustainability 
Manager, at 570-725-3511 ext. 360.    

SAINT JOSEPH, Mo. -- Producers are con-
stantly looking for ways to be more efficient 
and provide natural alternatives to keeping 
their livestock healthy. A management deci-

sion that includes feeding a prebiotic is just 
one way to keep the animals’ immunity in 
check and keep them growing strong. 

BioZyme® Inc., with headquarters in St. 

Joseph, Mo., manufactures all-natural nutri-
tional supplements for livestock and com-
panion animals. The key ingredient in all 
these supplements is Amaferm®. Amaferm 
is a precision prebiotic designed to enhance 
digestibility by amplifying the nutrient sup-
ply within for maximum performance.  

Because 70% of animals’ immune system 
lies within their digestive tract, digestibility 
is a key component to immunity. Health and 
immunity are both heavily influenced by the 
state of the digestive tract. A prebiotic like 
Amaferm has a positive impact on the diges-
tive tract by making sure there is an ample 
supply of good bacteria present in the gut 
and prevents bad organisms from taking 
over. 

Consumer trends are driving the ways that 
producers care for and raise their livestock. 
It is more important than ever for producers 
to find alternatives to antibiotic use and be 
proactive in their nutritional management, 
which is where probiotics and prebiotics like 
Amaferm play a role. A recent survey of 1000 
people showed consumers prefer that meat 
animals eat the same type of natural diets 
that consumers eat. Amaferm is a natural so-
lution to keeping the animal’s digestive 
health in good shape, and therefore, mini-
mizes other health challenges. Animals that 
are healthy on the inside exhibit a healthier 
hair coat, healthier eyes, healthier appetite - 
healthier everything.  

“If we consider how Amaferm works – 
stimulating the rumen fungi, stimulating 
more bacterial attachment sites allowing 

more bacterial growth leading to more di-
gestibility – then you can be assured that we 
are not adding new organisms. We are in-
creasing organisms that are optimal for fer-
mentation thus increasing stability and 
diversity of microbiota. Having all those or-
ganisms working well with each other as a 
team has health benefits downstream,” said 
Kevin Glaubius, director of nutrition at 
BioZyme Inc. 

Choosing to feed a prebiotic as a manage-
ment tool to improve health adds a lot of un-
seen value. Increased digestibility pays for 
the prebiotic and more, but the real benefit 
is fewer sick animals by maintaining a 
strong, healthy and diverse microbial popu-
lation at the heart of the immune system. 

“If a cow-calf operator is investing in feed-
ing mineral year-round we have to focus on 
economic returns of improved digestibility,” 
Glaubius said.  

Research has shown the economic benefits 
to the producer include treating fewer sick 
calves, which saves on antibiotic costs and 
labor. In addition, healthy calves gain more 
efficiently, and more pounds equal more 
profit. 

As the advances in science and consumer 
trends continue to evolve, so will the needs 
to maintain the best management practices 
in livestock production. With natural addi-
tives like Amaferm, producers have a great 
way to maintain digestive health, reduce 
stress, enhance immunity and efficiency and 
continue producing the world’s safest meat 
while minimizing antibiotic use. 

You can increase herd health using prebiotics 

were quick to point out that she gives freely 
of her time and skills to educate and mentor 
young people on proper care and presentation 
of their cattle. When peers speak about Joan, 
she is recognized by people for the outstanding 
work ethic and the attention to detail that 
she brings to each task. 

The humility that she brings to work is 
also undeniable; meaning there is no task too 
big or small for Joan. She never complains 
and is an effective team member helping in 
whatever task needs to be completed, 
whether picking up manure or fitting the 
cows before they go to the ring. People ulti-
mately trust Joan with their prized animals, 
and she treats them all with the same re-
spect, whether it is the local 4-H project or 
an All-American. 

Above all, Joan brings forth strength, char-
acter and an undeniable passion for the dairy 
industry. Those are among the many reasons 
that Joan was the fifth woman to win the 
Duncan MacKenzie Award. 

Presented annually since 1991, the award 
was established in memory of Duncan 
MacKenzie, the 1961 Klussendorf Award and 
winner. While Joan has an impressive dairy 
résumé, it is most important to note that she 
exemplifies the standards that made Duncan 
MacKenzie the forbearer of this award.

Joan Seidel  from page 1

Joan Seidel Thank you for reading FFAARRMMSSHHIINNEE
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October 28, 2024 
Grass                            250-310 
Mixed hay                    100-200 
Round bales                160-185 

 

October 23, 2024 
Mixed hay                    190-390 
Grass                            180-250 
Straw                            125-180 
Orchard                        195-290 
Corn fodder                  110-130 

 

Dewart, Pa. 
October 28, 2024 

Cattle: 126 
Slaughter cattle: 
Steers: 
Select                            155-177 
Slaughter cows: 
PrmWht 65-75% lean119-129 
Breakers 75-80% lean              
                                     112-124  
Boners 80-85% lean  110-124 
Lean 85-90% lean        94-122 
Slaughter bulls            123-148 
Feeder cattle: 
Steers: 
M/L-1-2                        170-240 
Holstein steers: 
L-3                           127.50-165 
Heifers: 
M/L-1-2                        165-190 
Bulls: 
M/L-1-2                        185-225 
Calves: 373 
Feeder calves: 
#1 Hol bulls               475-635 
#2 Hol bulls               375-475  
#3 Hol bulls               210-360 
Utility bulls                       20-70 
Hol heifers                   475-550 

 

Greencastle, Pa. 
October 28, 2024 

Cattle: 537 
Slaughter cattle: 
Steers: 
HiCho & Prm               186-196 
Choice                          180-187 
Select                            168-179 
Holstein steers: 
Choice                          161-165 
Select                            142-151 
Heifers: 
HiCho & Prm               184-189 
Slaughter cows: 
Breakers 75-80% lean 
                                     123-135  
Boners 80-85% lean  110-122 
Lean 85-90% lean        91-110 
Slaughter bulls            143-185 
Calves: 416 
Feeder calves: 
#1 Hol bulls               530-670 
#2 Hol bulls               400-520  
#3 Hol bulls               250-300 
Utility bulls                     60-130 
#1 Hol heifers            580-700 

 

New Berlin, N.Y. 
October 28, 2024 

Cattle: 
Dairy cows                          1.05 
Bone utility                  .90-1.21 
Canners & cutters 1.08 & down 
Easy cows                .70 & down 
Bulls over 1100 lbs.   1.19-1.35 
Steers over 1100 lbs.          1.64 
Maiden heifers                   1.32 
Feeders: 
Dairy                            .40-1.65 
Bulls                                    1.59 

Heifers                       1.42-1.45 
Steers                         1.64-1.67 
Calves: 
Bull                              top 5.65 
Heifer                           top 4.70 

 

Martinsburg, Pa. 
October 28, 2024 

Cattle: 113 
Steers: 
Choice                          174-180 
Good                            150-167 
Heifers: 
Choice                          173-178 
Good                            130-145 
Cows: 
Util/Commercial          110-130 
Can/LoCut              105 & down 
Bulls Y/G #1                      158 
Feeder cattle: 
Steers                           150-250 
Bulls                             140-237 
Heifers                         100-230 
Calves: 113 
Standard                        40-150 
Hol bulls                       200-665 
Hol heifers                   500-700 

 

New Holland, Pa. 
October 28, 2024 

Cattle: 1198 
Slaughter cattle: 
Steers: 
HiCho & Prm          195-212.50 
Choice                          184-194 
Select                      122.50-170 
Holstein steers: 
HiCho & Prm               150-174 
Choice                     122.50-140 
Heifers: 
HiCho & Prm               160-191 
Choice                          140-158 
Select                      120-132.50 
Holstein heifers: 
HiCho & Prm               152-156 
Choice                     147.50-156 
Select                      125-137.50 
Slaughter cows: 
Breakers 75-80% lean              
                                     115-143  
Boners 80-85% lean  118-127 
Lean 85-90% lean107.50-116 
Slaughter dairy cows: 
Breakers 75-80% lean              
                                     130-158  
Boners 80-85% lean  111-121 
Lean 85-90% lean  90-112.50 
Bulls: 
1                              135-202.50 
1-2                               150-160 
Dairy bulls: 
1                                   130-167 
Calves: 439  
Feeder calves: 
#1 Hol bulls               500-685 
#2 Hol bulls               350-775 
#3 Hol bulls               120-375 
Utility bulls                     60-100 
#1 Hol heifers            600-685 
#2 Hol heifers            200-760 
Utility heifers                   5-250 

 

Wyalusing, Pa. 
October 28, 2024 

Bulls                           1.41-1.50 
Cows: 
Fat                                .95-1.20 
Good                            .85-1.15 
Lean                             .55-1.05 
Holstein calves: 
70-89 lbs.                   3.50-4.50 
90-110 lbs.                 3.50-4.50 
Feeder cattle: 
200-300 lbs.               1.50-3.20 
301-500 lbs.               1.40-2.20 
501-700 lbs.               1.40-2.00 
701-900 lbs.               1.00-1.90

Morrison’s 
Cove Auction

Wolgemuth 
Auction

Dewart 
Auction

Greencastle 
Livestock

Hosking Sales

Morrison’s 
Cove

New Holland 
Auction

Wyalusing 
Livestock

Milk production and markets: According to the USDA’s Milk 
Production report, Pennsylvania’s milk production came in at 
779 million pounds for September 2024, up 0.1% year over 
year, after several months of slight to modest declines. From 
September 2023’s 465,000 head, Pennsylvania’s cow numbers 
experience a slight 1,000 head increase to 466,000 in Septem-
ber 2024. From August to September, the cow numbers re-
main unchanged, which could mean herds are retaining more 
cows and buying less replacement heifers. For Pennsylvania, 
milk per cow is up 5 pounds from last year’s 1,670 to 1,675 
pounds. 

September’s U.S. milk production equaled 18.2 billion 
pounds, up 0.1% from September 2023’s total. August’s milk 
production total was updated, which resulted in a 0.4% year-
over-year bump versus a previously reported small loss. 

This milk production bump could lead to dairy product 
price declines. U.S. cow numbers dropped 0.4% or 38,000 
head from last year’s 9.37 million head to 9.33 million. How-
ever, the 9,000 head increase in cow numbers from July to 
August could be the reason for the uptick in milk production. 

Across the U.S., low heifer numbers result in low slaughter 
rates, which has kept cow numbers fairly consistent to slight-
ly up from month to month. Milk production per cow jumped 
9 pounds from September 2023 to 2024. 

California’s September milk production equaled 2.21 bil-
lion pounds and was consistent with last year’s monthly 
total, even with the hot weather and the presence of highly 
pathogenic avian influenza (HPAI) in an abundance of Central 
Valley’s farms. However, as cases ramped up throughout the 
last month, California could see negative effects reflected in 
October production levels. 

Wisconsin’s milk production decreased 0.5% due to poor 
quality forage, resulting in a softer than predicted decline 
than initially anticipated. 

Conversely, Idaho, Texas, and New York ex-
perienced year-over-year milk production 1.8%, 
4.9%, and 1.2%, 
respect ive ly. 
South Dakota 
still shows sig-
nificant growth 
in their dairy industry with a 7.9% boost in 
milk production year over year. However, New Mexico suf-
fered a 9.1% drop in milk production from September 2023 to 
2024. A potential result of lingering affects of New Mexico’s 
extreme heat conditions on their dairy herds’ production and 
health.

Market volatility can be difficult to navigate. September’s 
U.S. milk production increase and the uncertainty surround-
ing California and Wisconsin. 

It is almost impossible to discern what the impacts could be 
on Class and futures prices. Developing a solid risk manage-
ment plan can help dairy farmers better protect their business 
and farm. 

On November 8 from 12:00 to 1:00 p.m., the Center for Dairy 
Excellence will be hosting their final “Protecting Your Profits” 
webinar for 2024, titled” New Year, New Strategy: Capturing 
Opportunities and Managing Dairy Market Volatility.” 

The featured guest speakers will be Jacob Thompson and 
Andrew McCarty, Land O’ Lakes Dairy Business Advisors, who 
will cover dairy risk management tools, such as Dairy Margin 
Coverage, Livestock Gross Margin, Dairy Revenue Protection, 
and Forward Contracting. 

They will share how these programs work and how dairy 
producers can use one or more of these tools to cater to their 
specific risk management needs. 

To tune in to this free webinar, please visit the Center’s 
website under “Events” to add it to your calendar or get the 
details to join. 

CME DAILY FUTURES & OPTIONS TRADING - OCT. 30, 2024 AT THE CLOSE

Prices change daily. This market information is an example for educational purposes. The 
market data shown below are compiled weekly by Farmshine, via CME & USDA reports.

      OCT-24     NOV-24 DEC-24    JAN-25     FEB-25    MAR-25   APR-25    MAY-25   JUN-25    JUL-25 AUG-25    SEP-25    TREND
CLASS III MILK FUTURES ($/CWT) vs. wk ago: Oct24 fi rm closeout; rest of board down $0.10-0.30, except Dec24-Jan25 down $0.70-0.90.                 12-Month Avg. 19.83 

22.73 20.28 19.68 19.71 19.72 19.55 19.40 19.30 19.30 19.40 19.45 19.48                           
CLASS IV MILK FUTURES ($/CWT) vs. wk ago: Oct24 fi rm; rest of board fi rm to $0.15 higher, except Nov24 & Mar25 $0.10 lower.                             12-Month Avg. 21.25 NC

   20.91 21.01 21.16 21.16  21.28 21.05 21.40 21.40 21.40 21.40 21.40 21.40      MIXED

CDE DAIRY MARKETS & MANAGEMENT UPDATE
           All prices - OCT. 30, 2024 - except where noted    

SOYMEAL FUTURES ($/TON)
      DEC-24       JAN-25        MAR-25      MAY-25        JUL-25       AUG-25       SEP-25      OCT-25      DEC-25     JAN-26    MAR-26        MAY-26    
    301.6     302.9   305.5   309.4    313.6     314.5     314.8      314.2     316.5    317.3    317.5     318.3          
    

   TREND

CORN FUTURES  ($/BU)
    DEC-24       MAR-25       MAY-25         JUL-25       SEP-25      DEC-25      MAR-26      MAY-26      JUL-26      SEP-26      DEC-26     DEC-27              

4.115     4.255       4.338       4.385     4.348     4.405   4.513     4.573     4.661    4.480     4.485    4.460           
   TREND

U.S. AVG PREMIUM ALFALFA & ALFALFA/GRASS HAY 20-22% CP - Source: USDA Monthly National Dairy Comprehensive Report
JUN-23 JUL-23  AUG-23 SEP-23 OCT-23 NOV-23 DEC-23 JAN-24 FEB-24 MAR-24  APR-24   MAY-24   JUN-24    JUL-24    AUG-24  *SEP-24     
244.27 254.92  243.50 238.50 217.82 240.41 231.70 254.85 224.50  205.02  220.17   175.00  211.69     185.21   196.44   *199.57       

MILK BASIS (MAILBOX minus CLASS 3 $/CWT) 2018-23 AVG FOR NORTHEAST & MIDEAST STATES OF PA, NY, NEW ENGL.,OH vs. NAT’L AVERAGE - YOUR INDIVIDUAL BASIS WILL VARY 
Mailbox 20.20 19.76 20.58 20.17 20.25 19.64 19.22 18.75 18.82 18.25 18.96 18.48 18.64 18.27 18.52 18.15 18.68 18.38 18.65 18.35 18.62 18.41 19.27 18.75
Class III 18.72 18.72 19.07 19.07 17.30 17.30 16.81 16.81 16.03 16.03 16.98 16.98   17.31 17.31 17.33 17.33 18.16 18.16 18.16 18.16 17.59 17.59 17.60 17.60
BASIS        1.48   1.04     1.51  1.10       2.95   2.34    2.41   1.94      2.79   2.22      1.98   1.50     1.33   0.96   1.19   0.82   0.52   0.22   0.49   0.19   1.03   0.82`   1.67   1.15   

DAIRY COMMODITIES - GLOBAL BIWEEKLY Internet Auction  ($/LB )  10/15/24
Weighted Avg. 1 to 6 mo. FORWARD CONTRACTS per metric ton converted to  $/LB           
        
        
  

NEXT GDT AUCTION 11/05/24
ALL-PRODUCT INDEX       0.3%
MILKFAT (AMF)    3.2799    0.3% 
BUTTERMILK POWDER       N/A    N/A
LACTOSE     0.4060   5.8%

DMC OFFICIAL GROSS MARGINS per cwt(USDA All-Milk, corn, alfalfa & Ill. soybean, feed for ALL CLASSES of dairy cattle on farm)
DMC APR-23   MAY-23   JUN-23    JUL-23   AUG-23   SEP-23   OCT-23   NOV-23    DEC-23   JAN-24   FEB-24  MAR-24   APR-24     MAY-24    JUN-24     JUL-24   *AUG-24   
  5.84     4.83      3.65        3.52     6.46      8.44       9.44       9.58       8.44       8.48      9.44      9.65        9.60       10.52     11.66     12.33    *13.72  
ALL MILK   20.70         19.30            17.90                17.40           19.70           21.00             21.60               21.70               20.60              20.10            20.60            20.70               20.50                22.00               22.80            22.80                23.60               
FEED $   15.02         14.86            14.47                14.25          13.88           13.24             12.56               12.16         12.12              12.16            11.62             11.16               10.90                11.48                11.14            10.47                  9.88         

               ANNOUNCED FEDERAL ORDER PRICES  ($/CWT)   NASS ALL-MILK   
                  CL  I  ADV  *CL  II    *CL  III    *CL  IV     ALL-MILK-U.S    ALL-MILK-PA
              22.53(NOV)   *21.01(OCT)   *22.85(OCT) *20.90(OCT) 23.60(AUG) 24.10(JUL)
                                    4.09F           4.00F               ---------------------------------------- MONTH AGO --------------------------------------
             23.17                22.40 23.34  22.29  22.80 4.07F  23.10 3.95F
               ---------------------------------------- YEAR AGO  ----------------------------------------
 19.75           21.95 16.84  21.49  19.60 4.00F     20.10 3.95F 

  CURRENT FEDERAL ORDER VALUES ($/LB) * = *NEW    
  *WEIGHTED AVG. 4-WK  OCT 1-26, 2024                    *OCT. 2024
  PRODUCT       VALUE     MAKE ALLOW     NET             COMPONENTS
*CHEESE 2.2400 0.2003 2.0397   *PROT 3.3238     
*BUTTER 2.7191 0.1715 2.5476   *B.FAT 3.0851   
*NFDM 1.3423 0.1678 1.1745   *N.FAT 1.1628
*DRYWHEY 0.5588 0.1991 0.3597   *OTHER 0.3750   

CATTLE - DAIRY PURPOSES($/HD) USDA and other East and Midwest auction reports combined 4-week rolling average as of OCT 20, 2024          
*MILK COWS (NASS) U.S. Avg.    FRESH           HEIFERS: Springing     Bred        Beef x     OPEN:  300-600 lbs   Beef X   600-900 lbs   Beef X   900-1100 lbs    BULLS(800-1300lbs)

$2360 JUL-24 $2120 APR-2  3200   3100 2800 2200                1200       1500       1400          N/A        2000   1800
------------------------------------------------------------------------------------- YEAR AGO ---------------------------------------------------------------------------------------------
$1760 JUL-23       $1720 APR-23 1475   1700 1400 1400                            650        N/A        1000   N/A        1000   1100             

PA  Auction Markets Oct. 24-29, 2024 
    CULL MARKET COWS ($/CWT LIVEWEIGHT
Premium White       Breakers    Boners       Lean
   128.75NC 126.25 119.50
-------------------------- WEEK AGO -----------------------
     N/A 128.75     123.75 116.75
---------------------------- YEAR AGO ---------------------------
     N/A   99.50       88.60   78.60

                        
Price 

averages do 
not include 
lower-end 
‘common’ 

FED STEERS ($/CWT LIVE)                         Holstein      Beef-X-Dairy          WK AGO                        YR AGO          
Choice & Prime 1250-1550 lb 154.75 188.50  162.75   NO TEST 153.00 N/A   
BULL CALVES: No. 1 & 2, 90-130 lbs 550.00    875.00NC 525.00    875.00 315.00 650.00  
                                                               70-85 lbs 575.00  925.00 535.00   875.00  300.00 625.00  

                         
Average
to high

dressing brought to you by:

U.S. AVG. BRED COWS & HEIFERS (3rd trimester) per head as reported by USDA Monthly National Dairy Comprehensive Report
AUG-23  SEP-23      OCT-23   NOV-23   DEC-23   JAN-24   FEB-24   MAR-24   APR-24   MAY-24   JUN-24  JUL-24   AUG-24  *SEP-24
1540 1500 1741 2108 N/A 1635 N/A N/A N/A 2115 2016    N/A      N/A      *2800      
U.S. AVG. MILKING COWS per head as reported by USDA Monthly National Dairy Comprehensive Report  
1634 1643 1830 1988 N/A 1792 N/A N/A 2120 2254 1624    N/A         N/A      *2800        

SKIM POWDER (SMP) 1.2454  1.8%
BUTTER 2.9469  0.3%
CHEDDAR(BULK) 2.1333  4.2%
MOZZARELLA (BULK) 2.0685 8.2%
WHOLE POWDER (WMP) 1.6120  NC

U.S. CME SPOT DAILY ($/LB) 10/30/24
            Prev. 5 day Lds      Spot price    Weekly Avg
NFDM 31 1.3850  1.3825
BUTTER 18  2.7050  2.6900
CHEDDAR-40 8 1.8900  1.8950
CHEDDAR-500 5  1.9250  1.8950
DRY WHEY 9  0.6050  0.6050

*U.S. Weekly NDPSR is
averaged for the Month &
used in FMMO formulas.

U.S. WEEKLY USDA  NDPSR ($/LB) WK ENDING 10/26/24*
FMMO PROD    MIL. LBS    WTED AVG $     
NFDM 13.8  1.3535
BUTTER 5.6  2.6297
CHEESE-40 11.3  2.0473
CHEESE-500 13.6 2.0749
DRY WHEY 7.1  0.5647

*NEW! USDA *JUL-24*   
      ALL-MILK  BF *MAILBOX
FL $27.00 3.84 $25.34
SE $27.10 3.84 $25.09
APP  $26.70 3.93 $23.89
PAwestern PA only $23.53
N.ENG $23.90 4.07 $22.98
IN $23.90 3.94 $22.93
NY $23.60 4.02 $22.87
MO   N/A N/A $22.80
OH  $23.40 3.92 $22.65
PAeast $23.10 3.95 $22.23
CA $22.10 4.07 $22.21
IL $22.90 4.06 $22.16
U.S. $22.80 4.07 $22.10
MI $23.20 4.01 $22.06
MN $22.80 4.33 $22.06
TX $23.50 4.19 $21.66
FO30 $22.55 4.10 $21.63
WI $21.90 4.07 $21.47
WA/OR $24.00 4.16 $21.38
IA $22.50 4.30 $21.28
NE/KS $21.90 4.10 $20.99
NM $21.20 3.86 $20.04 
ID $22.90 4.10   N/A
SD $23.40 4.49   N/A

By VALERIE MASON-FAITH
Center for Dairy Excellence

vmason@centerfordairyexcellence.org



 

COW CLIPPING, BOARD 
fence painting and repair, 
tree removal and trimming, 
pasture and brush mowing, 
pressure washing gravel 
driveway and stone pads. 
Lancaster and Chester coun-
ties. 717-723-3175. (11/22) 
FARM INSURANCE: barns, 
equipment, hay and grain 
storage, Workers’ Compen-
sation, farm stands and 
stores, vehicles and farm 
homes. N.Y., Pa. and Va. 
Call Alec Pandaleon at 845-
242-0113. 
ACCOUNTING SERVICES-
Barkman Ag Accounting, 
providing tax preparation, 
payroll, and all your other 
accounting needs. Call 
Shane Barkman at 814- 
977-4207. (12/27) 
MOBILE SEED CLEANING. 
Small grain only. Serving 
PA, MD, WV and VA. Golden 
Grain Seed Cleaning. 301-
992-3526.  
REPAIRING TRACTORS 
and farm machinery. Com-
plete tractor overhauls and 
engine repair, dealer for 
quality aftermarket parts. 
Tiger and granite lights. Har-
sue Repair, New Holland, 
Pa. 717-355-0715.  
AG PHOTOGRAPHER - 
senior, family, natural cattle 
portraits. Sales, herd dis-

persals and ag event pho-
tography coverage and al-
bums. Based in Lancaster, 
Pa. A Farmgirl's Dream Pho-
tography. 717-824-1320. 
BALING SERVICES - CUS-
TOM  3x3 and round baling, 
along with individual wrap-
ping. Out of southern Lan-
caster, Pa. 717-826-3775.  
BOB & MILLIE’S DIS-
COUNT signs. The cheapest 
guys in town. Free delivery 
on all sign orders. bobthe-
signman@yahoo.com. Real 
Estate-Construction-Ban-
ners-Yard Signs-Decals-
Magnetic Signs-End of Lane 
Farm Signs. appletreesigns 
.com. 410-708-1341.  
COMPOSTECH LLC. IS A 
local Honey Brook business, 
making and selling organic 
compost at $30 per cubic 
yard. Call Dave at 610-441-
5154 to schedule a pick up. 
Also taking horse manure for 
free, must be dropped off.  
LOWER SCC & IMPROVE 
conception. Highly effective, 
35 years of time tested re-
sults and satisfied dairymen 
nationwide. No withholding 
ever feed additive, low cost. 
Call AG, Inc. today. 920-
650-1631. www.alphagen 
eticsinc.com. 
DAIRY PRODUCER - would 
you like to lower SCC and 
mastitis rates, provide milk-
ing training, breach the lan-
guage barrier and improve 
parlor performance? Call 

Adolph Dossman at 240-
286-8996. 
INNOVATIVE DAIRY Nu-
trition - specializing in forage 
planning to maximize pro-
duction and optimize herd 
health through advanced 
nutrition.  To improve your 
profits, contact Matt at 717-
729-4530 
REDUCED PRODUCTION? 
Heat stress? High SCC? 
Scours? Proven effective so-
lutions to your herd’s health 
needs, no withholding. Call 
the Dairyman’s Helper. 800-
829-7512.  
CUSTOM COLLECTING - 
Call for prices. 301-491-
3154. Triple-Hil Sires. 
RELIEF MILKING-farm sit-
ting. Tie stall or parlor. Feed-
ing and young stock care. 
References available. Adrian 
Horning 717-466-9099. 
South-Central, Pa. 
KANN’S MILKING SERV-
ICE Franklin & Cumberland 
Co. 30 years experience, 
references available. Ryan 
L. Kann, 717-816-1920. 
CUSTOM HEIFER RAIS-
ING. Weaned calves to calv-
ing. 19 years experience. 
Modern housing, free stalls, 
AI breeding, TMR, monthly 
vet visits. Lebanon Co., Pa. 
610-451-3006.  
GARDNER CUSTOM 
HEIFER raising. 40 years 
experience. TMR in fenceline 
feeders with lockups, dairy 
veterinarian manages, ado-
lescent to springers, com-
petitive prices. 540-871-
0246, dlggar@aol. com, 
gardnerheifers.com.  
CUSTOM HEIFER RAIS-
ING. 300-400 head capac-

ity. AI breeding, hauling 
available. We do not have 
state of the art facilities but 
are committed to an accel-
erated feeding program. 
Call for pricing. Reach us at 
240-291-0286.    
HEIFER RAISING SERVIC-
ES offering full health care 
program, excellent AI breed-
ing program, activity monitor 
collars, balance ration, pas-
ture for older heifers. Lan-
caster Co. 717-940-9435. 
CUSTOM HEIFER RAIS-
ING. Good quality forages. 
Minerals and hay in TMR. 
Room for 150-200 head. 
Troy area. 570-220-4542. 
HEIFER BOARDING - Sand 
bedded freestalls. Corn 
silage haylage and hay in-
cluded. $2/hd/day. 607-
382-3633.    
HORSE BOARDING avail-
able, Willow Street, Pa. area, 
Lanc. Co. 717-380-7612. 

ADAM’S HOOF TRIM-
MING. 22 years of experi-
ence. 717-813-1358. 
MID-ATLANTIC HOOF 
Trimming - providing farmers 
professional hoof care in 
Maryland, Virginia, Penn-
sylvania and surrounding 
states. Call Mikey Barton at 
518-567-8046 today for in-
quiries/scheduling. 
HASTINGS HOOF TRIM-
MING is looking for clients 
in Pa., N.Y., Ohio. Call/text 
315-283-2717 for a quote.   
CATTLE HOOF TRIMMING, 
Western, Pa. Stand up chute, 
over 10 years in business. 
Looking for new clients. 814-
279-7932, ask for Russell.  
TSHUDY’S HOOF TRIM-
MING.  Quarryville, Pa. 
Serving Southern Lancaster, 
Chester and York counties 
since 2003. $11/cow, free 
wraps. Hydraulic tilt table. 
717-917-8715.  

STAND UP HOOF TRIM-
MING. Two man trimming 
crew, excellent cattle flow. 
Serving South Central Pa. 
and surrounding counties. 
Will travel for large numbers. 
Call Matt Weaver at 814-
793-9966.  
HOOF TRIMMING Service.  
717-755-0770. 
PHILBRICK’S HOOF TRIM-
MING serving western and 
central Pennsylvania, west-
ern New York and eastern 
Ohio. 814-720-0010. 
HOOF TRIMMING - Gar-
rett Co., Md.  Tilt table. Will 
travel distances for large 
groups/herds. $10/ cow.  
Trained at Dairyland Hoof 
Care, Wis. 301-616-2195.  
HOOF TRIMMING SERV-
ICE - providing quality serv-
ice for large and small dairy 
and beef herds. $10 per 
cow. Graduate of Hoof Care 
Institute. Stand up chute. 
315-573-6742.  

1 Services
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“Say you saw it in FARMSHINEFARMSHINE”

LLC

Manager/Auctioneers Sale Barn 
Jason Brubacker Lic. AU5608 Ivan Brubacker  
717-729-0173 717-414-6657  
Darryl Jones Lic. AU5194 Pedigrees 
717-226-0776 Art Kling

Thursday, November 21 @ 10 A.M. 
Special Thanksgiving Dairy Cow & Heifer Sale

NOTE: Overstocked? Fancy fresh cows, and all sizes of heifers, are in 
high demand! Looking for that special cow or just need some good 

replacements? You will want to see the impressive lineup of Registered 
& grade cattle for this sale!! All cattle vet checked and vaccinated. 

Trucking available. Milk cows will be tested for interstate shipping Friday.  
Can't make the sale? You can now participate online at Cowbuyer.com. 

For on‑line questions, call Katie Shultz 717‑543‑7883.

✯ CONSIGN OR BUY THE TOP COW AND GET A FREE TURKEY!!! ✯  

✯ Good selection of fresh cows out of some good local herds! 

✯ VG-88 2nd lac., Absolute-Red daughter sells fresh in 2nd lac.! 
3-02 305 20,944 4.4F 3.7P, dam EX-93 4-05 365 42,480 3.4F 3.1P! 
Mgd EX-90,2E x 4th dam EX-97 Harvue Roy Frosty!! Multiple show 
winner and Voted All-World Holstein Int'l 2010! (Pictured below.) 
Next 5 dams VG or EX with records up to 38,000! Potential EX!! 

✯ 8 fresh and fancy Holsteins out of one top herd, freestall / parlor 
trained! 

✯ Expecting a good selection of heifers from calves to close springers! 
Many A.I. sired with several Registered. 

✯ 6 Reg. heifers with great pedigrees! More info later. 

✯ 8-10 BREEDING AGE BULLS SELL, OUT OF GOOD PEDIGREES! 
✯ Semen selling; including some older, hard to find Elevation, 

Valient Rockie, Enhancer, Elevation Tony, 2 Ivanhoe embryos, 
3 Kingpin embryos, and more. Bring your tank to the sale!

NOTE 
DAY SALE!

Join us for our 'Special Christmas Dairy Cow And Heifer Sale' 
December 19th, 2024 at 10:00 a.m.

FRIDAY, NOV. 22  •  11 A.M.

Special Thanksgiving Dairy Sale 
S A L E  H E L D  A T  F I S H E R ’ S  Q U A L I T Y  D A I R Y  S A L E S  

3 3 0 4  O L D  P H I L A D E L P H I A  P I K E ,  R O N K S ,  P A .

Sale managed by: FISHER’S QUALITY DAIRY SALES 
Jonas Fisher • 717-768-3297 

Auctioneer - Dave Stoltzfus - AU005655  • Pedigrees - Dan Albright

We will be selling many good, young, fresh cows 
and heifers, Reg. and grades, from overstocked 

herds and heifer raisers with lots of milk! 
Watch for more details next week. 

Free chocolate milk • Not responsible for accidents

All buyers spend-
ing $1000 receive  

a free turkey.

Note 
day  
sale

Located 12 Miles East of Lancaster, PA. Just Off Rt. 23, New Holland

WEDNESDAY, NOVEMBER 6TH • 10:30 A.M.
DAIRY COW & HEIFER SALE

Sale Managed By 

New Holland Sales Stables, Inc. 
Barn 717-354-4341 Fax 717-355-0706 • David Kolb, Mgr. 61L

NEW HOLLAND  
SALES STABLES, INC.

Free 
ice 

cream

Free 
ice 

cream

Mature cows milking 100+ lbs. are in demand. 
All sizes of open & bred Holstein heifers are selling at historical highs!

All quality cows and heifers are welcome!

For more information, contact dairy reps: 
Aaron Martin, 717-445-4825 (home); Bill Hough, 973-224-0204 (cell).

Consignors: Please send all info with truckers for the catalog.

Thank you - N.H.S.S.



MACIK HOOF TRIMMING 
- Beef and dairy cattle. Hy-
draulic tilt table. Serving 
Western PA, Eastern OH, 
Northern WV. Phone 724-
345-8501. 
PROF. HOOF TRIMMING 
- RSW Farms LLC. Hydraulic 
table, competitive rates, serv-
ing MD/PA/NY.  Contact 
Ryan 518-935-7704 or 
RSWFarms@yahoo .com.  
MIKE’S HOOF TRIMMING 
-Since 1988. Hydraulic table. 
814-997-9021. 
PROF. HOOF TRIMMING-
call for more info/available 
dates. 570-690-1017. 
SHUMAN'S HOOF CARE- 
Serving dairies in North-
eastern & Northcentral Pen-
na. and the Finger Lakes 
region of N.Y. Call Tom, 
570-418-1684.  
CORRECTIVE HOOF TRIM-
MING - New Tuffy -tilt table. 
Cow comfort, professional 
work. Call Sam Beiler 717-
222-6180. 
NEED YOUR COWS 
clipped?  Call 717-768-
8345 ext 1. 
STRUGGLING WITH MICE 
and rats? Try First Strike. 
Oregon Ag LLC. Call 717-
656-0067. 
DEAD ANIMAL REMOVAL. 
Call Mike at 717-855-5503.  
DEAD ANIMAL REMOVAL.  
Removal of dead farm ani-
mals. 717-228-9500. M-F 
8-4, Sat. 8-11 or text.   

LIVESTOCK HAULING Lo-
cal/ long distance. Pa., N.Y., 
Ohio, Va. 814-592-2543. 
SILO DEMOLITION. 717-
786-6063.  
HARVESTORE SILO RE-
PAIRS, extensions, and roof 
replacements. Call us at 
717-786-6063. 
NEED YOUR EQUIPMENT,  
building or house pressure 
washed? We have the 
equipment to do the job. 
Call us at 717-644-6295.  
DAIRY SERVICE TECH - 
servicing all brands of dairy 
equipment. South central, 
Pa. Wes Sollenberger, 814-
505-6304.   
CUSTOM COMBINING 
services. Well maintained 
equipment. Reasonable 
prices. Call 315-573-6742 
for more information.  
RESTORING GRANDPA’S 
old tractor doesn’t have to 
cost an arm and a leg! Full 
service repairs and restora-
tions. Agriculture and in-
dustrial repairs. York Co. 
717-368-1354.  
FARM MACHINERY RE-
PAIRS, NH small square 
baler parts, Discbines, Hay-
bines, rakes, feed mixers, 
discs (new blades), forage 
harvesters and more. 607-
243-5896. 
DISCBINE DOCTOR - Re-
pairing all makes. Buying & 
selling. After market cutter 
bar, bearings, or NH/JD/ 
Kuhn and used parts. Call 
ahead 717-768-7542. 

SERVICE DONE ON ALL 
brands of fence energizers 
and battery chargers. Call 
Sensenig’s Electronic Repair 
717-445-9905 for your re-
pair needs.  

 

DAIRYMASTER MILKING 
system parts. Complete set-
ups with takeoffs, pulsators, 
shells. Make an offer. 814-
329-5176. (12/13) 
SURGE PIPELINE SYSTEM. 
Dumping station, bucket 
units. 814-274-8354.  
DOWN COW HYDRO ther-
apy float tank, $25/day. 
Blairsville,Pa.724-309-1990.  
USED MILK TANKS - 400 
gal. Sunset; 800 gal. Mueller 
OH; 900 gal. Mueller OH;  
1000 gal. Milkeeper, flat top 
(storage). T.H. Horning. 717-
438-3104. 
4’ X 6’ COW MATS. GOOD 
mat for the money and easy 
to install. $80 each, includ-
ing hardware. Call 717-
304-6684.  
GUTTER GRATES FOR 
tiestall barns. Innovative de-
sign prevents hoof injuries. 
Call for more information 
and current pricing. 717-
464-6476.  

 

TWO BROWN SWISS cows, 
fresh at first calf; also, one 
roan Milking Shorthorn.  In-
diana Co., Pa. 724-397-
4313 or text 724-549-6314.  
HOLSTEIN DAIRY COWS, 
1st lactation, fresh 9-1-24, 
freestall parlor/E fence; 
Brown Swiss, fresh 2/9/24, 
6th due 2/18/25. Organic 
herd show pedigree. 717-
532-3861. (11/1) 
BUYING AND SELLING 
dairy herds, heifers and serv-
ice bulls. Aaron Coons, 717-
816-4118. 
JUST FRESH, 1ST LACT. 
Reg. Holstein cows. Good 
quality, well grown animals. 
3-4 generally available each 
month. 570-297-5118. 

 

BREEDING AGE HEIFERS, 
born 10-23, 11-23. Eight 
head available. $1500 each. 
717-423-5335. (11/22) 

 

HIGH PEDIGREE JERSEY 
breeding bull. Located in 
NE Ohio. Contact Julie for 
more info at 724-866-9459.  
B&W AND R&W POLLED 
homozygous Holsteins, 
A2A2.   Some genomically 
tested also. Lebanon Co., 
Pa.  Con-Ger Farms.  717-
821-1454.   
WANTED -  Reg. Jersey 
bull, 12-15 mos. old. 856-
478-2942. 
REG. HOLSTEIN BULLS for 
sale. Ar-Joy Farms, Cochran-
ville, Pa. 610-637-7423. 
HOLSTEIN BULLS ready for 
free stalls and younger. High 
genomic tested bulls from 
contract matings and high 
type cow families. 610-932-
6062. Call between 8:00-
8:30 a.m. 
BULLS FOR SALE & LEASE 
- Reg. Holsteins, any age 
out of dams with records to 
30,000M, 1200F.  Stump 
Acres. York Co. Call 717-
792-3216.  

 

NORMANDY SEMEN, Hol-
stein semen. 223-216-0160. 
WELCOME CLASSTOPPER 
semen. A2/A2 aAa 213645 
2-3 VG-85 +2798 GTPI. 
$15/unit. Delivery available 
in some areas, can ship. 
Streamline Genetics, 607-
965-0089or 706-578-0731.   
HELSEL-HILL HAS expand-
ed. Call or text Keith Helsel 
for No Bull sires, Blondin 
sires, Resolution-Red, Fur-
nace Hill Zas Endure, and 
more. 814-515-5455.  
CUSTOM COLLECTING - 
WE custom collect your bull 
at our facility. Semen is 

processed with high quality 
standards at very competitive 
rates. We also offer short-
term housing options during 
collection. Triple-Hil Sires 
855-955-2100. 
DONEGAL-CREEK BAX-
TER Pedro-ET, reg # 
139932533. He is EX-94 
AAA (4352). From 5 EX 
dams- 94, 90, 91, 91 & 95. 
Dam is 94 pt. Outside 
daughter, still in herd at 10 
yrs. old & looks half her 
age. Sire stack is Baxter, 
Outside, Rudolph, Conquest, 
Starbuck, Citation R, Eleva-
tion. Very well balanced bull 
siring the right kind. Strength 
with dairyness. High pro-
ductive life, low SCC, high 
conception. Early daughters 
are milking great & look 
better than their dams. 
Priced at $14 for 20 units 
or more.  Joe Wivell 717-
471-5260. 

 

NH 489 HAYBINE. NH 
rake. Hydraulic double rake 
hitch.  Hydraulic  3 pt. bale 
spear. Moisture testers.   
814-274-8354. 
FOR RENT: E RISSLER 330 
trailer TMR mixer, $30/day; 
IH Rissler 510 TMR cart, 
$10/day. Delivery avail. My-
erstown, Pa. 484-793-2179.  
ROOFERS BUGGY-RENT 
for $125/day or $500/week.  
Lancaster Co., Pa. Call 717-
808-4155.  

 

12 ACRES KINGFISHER 
corn silage. Late planting. 
717-532-3861. (11/1) 
1ST, 2ND & 4TH ALFALFA 
tested, 3x4x8’ Chinook dried 
straw. Delivered or FOB. 
610-767-2409, heidelhol-
lowfarm.com.   
BUYING DAMAGED GRAIN. 
Trucking is available. Call 
717-575-5197.  
CERTIFIED ORGANIC KELP 
meal. Redmond minerals.  
Dealers available in select 
areas. Hess Farm Supply.  
717-354-9492. 
FASTRACK - Improve milk 
production, increase feed 
utilization and improve herd 
health with Fastrack direct 

fed microbials. Contact Karl 
at 740-504-2859 or email 
klbss@columbus.rr.com. 

 

HIGH QUALITY 1ST & 
2ND cutting grass hay, 
3x3x7 bales, low potassium. 
#1 hay, tested. Lebanon 
Co., Pa.  Con-Ger Farms. 
717-821-1454. 
CERTIFIED ORGANIC 
mixed grass and clover hay.  
Call from 7a.m.–4 p.m. 717-
463-9731, leave message. 
ROUND BALES OR LARGE 
squares. Delivered by ton 
loads. Coons Farms. 717-
816-4118. 
HAYBUSTERS - Dairy and 
beef quality alfalfa, low K 
hay and straw. Large and 
small squares. Call Mark at 
800-371-7928,  or visit 
www.haybusters.com.  

 

CHOPPED STRAW in 3x3x6 
bales. Good for bedding or 
TMR mixers. Available now. 
Lebanon Co., Pa.  Con-Ger 
Farms.  717-821-1454.  
HIGH QUALITY SAWDUST 
available for delivery. Great 
sawdust for dairy and beef 
cattle.  Call 301-334-6212 
for delivery range, pricing 
and availability.  
USE BALED SHAVING in 
your dairy barn. You’ll love 
this very fine pine bedding. 
$5.50/ 40 lb. bag. 610-
273-3602.  
HAY OR STRAW-any type 
or quality. Call 717-253-
6049 for pricing. 

 

CASE IH MXU 100, 4X4, 
C.H.A., 24x24 LH,Rev., 4 
remotes. 1295 hours, field 
ready. $29,900. 717-261-
1565. (11/1) 
1970 JD, MODEL 3020, 
gas; JD 148 loader, 7 ft. 
bucket, 3900 hours. $9500. 
845-355-4571. (11/1) 
AUTO-STEER KITS. AT1 
and AT2 GPS guided  auto-
steering kits by FJDynamics. 
Easy to install, simple to use. 
No hydraulic modifications 

3 Dairy 
Equipment

4 Dairy Cows

5 Heifers & 
Calves

6 Dairy Bulls

7 Semen, 
Embryos

9 Equipment 
& Machinery
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20 — Farmshine, Friday, November 1, 2024

 
“Say you saw it in FARMSHINEFARMSHINE”

Alvin Eberly 

Harrisonburg, Va. 

540-820-0818 

Norwain Acres 

Orrville, Ohio 

330-621-1276 

Zimmermans 

Oakland Mills, Pa. 

717-463-9731

SOYBEAN
ROASTING ON
YOUR FARM

• Full-fat roasted soybeans for 
maximum feeding value

• High-energy, bypass 
protein and palatability

• Toxic enzymes and molds 
destroyed

• Custom roasting in MD, DE, 
PA & Southern NJ 

HORST GRAIN
ROASTING
Chester Co., PA

(717) 926-4310

Custom 
Feed Mfg.

WEWE MIXMIX FEEFEED ACCOCCORDINGING TOTO CUSUSTOTOMERMER 
AND NUNUTRIRITIONISNIST FORMURMULAS

Call Us At: 
(717) 272-3225

• WHOLE COTTONSEED • CORN • 48% SOYBEAN MEAL• ROASTED SOYBEANS •
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• TURBO MEAL • AminOleic • BLOOD MEAL • BEET PULP • FATS •

Also Available: 
BULK COMMODITIES

TRIPLE • M • FARMS

CANOLA MEAL LINSEED MEAL

MINERALS NON-GMO

HIGH OLEIC BEAN GRAINBANK 
& STORAGE PROGRAM

3/32” FINE GROUND CORN

Ask me about ETX-5,  
the proven feed additive 
from Feedworks USA.

Contact John M. Clark  
at (315) 868-5646  
or johnclark@nasf.us.

Nobody
wants
moldy feed.

Herd dispersals done right by trusted sales management that is licensed and bonded! 
Contact: David J. Lentz, 717-329-9202, djl1018@pa.net

or PHA office, 814-234-0364. Email: director@paholsteins.com

PA Holstein Sales

Sell your Holsteins 
through PHA!

• Wanted: 200/month! Reg. or sire ID’d open 
heifers, ready to breed. Must be negative 
Leucosis, BVD & Neospora. Call today! 

• Wanted: 400-700 lb. sire ID Holstein heifers.

Upcoming sales: 
• November 7, 2024 – “Know What You Buy” 

Heifer Sale, Middletown, Pa.
Selections underway. 

• February 8, 2025 – PA Holstein Convention 
Sale, Gettysburg, Pa. Selections underway.



to tractor. Call for details 
and pricing. 717-400-7917.  

 

TRAILER PARTS, TOWING  
accessories, trailer hitches, 
and cushion hitches. UPS to 
your door. Weaver Distrib-
uting. 800-Weaver-D. Save! 

 

TIMELESS FENCING - The 
post is the insulator. Versatile 
design is self-insulating and 
easy to install for sheep, 
goats, cattle & horses. Al-
legheny Meadows. 814-
285-1541. 

 

12’ JAMESWAY Volumaxx 
ring drive silo unloader. 
$3500. 717-598-0563.  
SILO UNLOADER WINCH; 
Harvestore silo sheets. 717-
363-6741.  
USED A.O. SMITH model 
1250 Slurry Pump with agi-
tation nozzle and load out 
line. 717-463-9731. 
SILO DEMOLITION. Con-
tact Beiler Silos. Call 570-
745-3574. 
HARVESTORE SILO ROOFS, 
affordable white or stainless. 
Solve spoilage. Sheet re-
placement, silo demolition. 
Parts and repairs on Harve-
store and stave silos. 717-
517-2080.  
HARVESTORE SILO RE-
PAIRS, also demolition and 
removal. Used replacement 
blue or white silo roofs, door 
frames, doors, lids, breather 
bags. Installation available. 
717-768-0452.  
BEILER SILOS - SILO 
PARTS, sales and service. 
New and used silos. Shot-
crete relining. Foundation 
repair with Shotcrete. Tear 
down and rebuild. Silo doors 
made to order. 20 years ex-
perience. Serving Lycoming 
and surrounding Co. Jersey 
Shore, Pa. 570-745-3574.  
I BUY USED SLURRY-
STORES. 315-404-6721 or 
315-495-6506.  
SILO DOORS, galvanized 
steps and latches, poly door 
panels cut to size for all 
types of silos. Quality prod-
ucts are always a good in-
vestment. Meadow Springs 
Farm, Gordonville, Pa. Sales 
brochures and quotes call 
J. Elmer 717-768-3337 ext.1. 
RE-BUILT SILOS,  New or 
used, relines, parts and re-

pairs. Call SR Silos 717-
527-4103. 
S & S SILO SERVICE - We 
erect silos, repair silos with 
shotcrete, repair concrete 
walls, stone walls, and foun-
dations with shotcrete. Serv-
ing the shotcrete and silo 
industry for 25 years. 610-
273-3993.  
MANUFACTURERS of silo 
doors and hardware. Double 
thick tongue and groove 
cedar poly and plywood 
doors. Hardware is powder 
coated. Agri-Door. Call 717-
949-2034. 

 

SPATIAL LAND MASS AND 
dwelling featuring two dis-
tinct living spaces, large 
main floor plus a huge base-
ment with level walkout fam-
ily room with wood burning 
area. Cozy setting for family 
gatherings. Deceptively large 
dwelling. Private views. Lo-
cated off Route 80 in North-
eastern Pa. A rare opportu-
nity for a cash buyer. 717-
856-2024.  
THE GET-R-DONE REAL-
TOR. Rodney Rice, 717-
729-9501. 50 years serving 
farmers selling, buying, auc-
tioning. Landfarmrec-JAK 
Real Estate. 717-753-5510.  
TO BUY/SELL REAL ESTATE 
in Pa. call Thomas Hershey 
at 610-209-7096. Hershey 
Farm Agency, Inc., Her-
sheyAuctionLLC.com. 800-
880-3831.  
BEILER-CAMPBELL Realtors  
and  Auction Services, Farm 
and Land Division. Are you 
looking to purchase or sell 
a property in Pa. or Md. 
Call  Chris Taylor, office mgr., 
888-786-8715 for an auc-
tioneer or realtor.ctaylor 
farms.com. 

 

CERTIFIED ORGANIC dairy 
heifers. 2 months old to 
springers. 570-250-1725.  
HOLSTEIN, JERSEY and/or 
Ho Jo’s freestall dairy milking 
herds/groups and complete 
heifer programs for expan-
sion. All sizes/types needed. 
570-504-4443. (12/6) 
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Trailers
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NCPA certified plant
Installed on site 

Producing concrete since 1923

717-369-3773
www.precastsystemsllc.com

FEED BUNKS
BUNKER SILOS

CATTLE GUARDS

5877 Bullitt Rd.  Greencastle, PA 17225

Precast Systems, LLC
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717-363-6747-363-6741 
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Name: ____________________________________________________________________________________________ 
 
Address: _________________________________________________________________________________________ 
 

_________________________________________________________________________________________ 
 
Phone: ____________________________________________________________________________________________ 
 
Email: _____________________________________________________________________________________________ 
 

Select design - color - size (Please denote quantity): 
 
   SQUEEZE to PLEASE - GOLD                         Youth: S                    M                           Adult: S                    M                   L                   XL                   2XL  
  
SQUEEZE to PLEASE - GRAY                           Youth: S                    M                           Adult: S                    M                   L                   XL                   2XL   
  

Cows got milk - LIME                                     Youth: S                    M                           Adult: S                    M                   L                   XL                   2XL  
  
Cows got milk - GRAY                                   Youth: S                    M                           Adult: S                    M                   L                   XL                   2XL  
  
Cows got milk - PINK                                     Youth: S                    M                           Adult: S                    M                   L                   XL                   2XL  
  
Cows got milk - YELLOW                            Youth: S                    M                           Adult: S                    M                   L                   XL                   2XL  
 

 
Amount Enclosed: _____________________________ 

All orders MUST be pre-paid. Please be certain to enclose $12.50 for each adult shirt and $10 for each youth shirt. 
 

Clip and mail to: FARMSHINE, 342 E. Main St., Suite 201, Leola, PA 17540

Modelilingng the T-shihirt is 20-20-mononth-o-oldld Emilyily Kriegeg. Modelilingng the T-shihirt is 4-4-year-ear-oldld GeneGeneva Styerer.



BUYING OLD ISSUES OF 
Holstein World, Jersey, 
Brown Swiss, etc. (all other 
dairy cattle breeds) maga-
zines, sale catalogs and sire 
directories. 716-255-5625. 

BUYING HARVESTORE si-
los & Slurrystores. Call 717-
517-2080.  

I BUY TRUCKER HAT col-
lections. 215-896-5609.  

 

I’M SEEKING WORK ON 
family farm with small 
house.  Most any area. Pre-
fer part-time plus. Call 717-
816-9693.  
EXPERIENCED PERSON 
seeking full time employ-
ment on dairy, beef or horse 
farm in Western Pa. or West-

ern Md. Some type of hous-
ing needed. 717-487-5170.  
YOUNG FARMER looking 
for a dairy farm to rent. Ide-
ally rent to own situation in 
Pa. or Md. 717-824-1320.   

 

OUT OF RESPECT FOR an-
imal welfare, “Pets or Dogs 
Wanted” will not be accepted 
as classified ads. We will 
continue to accept house-
hold pet “For Sale” ads. 
Please take care when pur-
chasing, selling or giving 
away a pet, keeping the 
animal’s well-being in mind.  

 

SEED GENETICS DIRECT - 
Roundup corn $200-$245 
a bag, conventional corn as 
low as $133. Enlist E-3 soy-
beans $46 a bag. These are 
top of the line genetics with 
rock bottom prices. These 
prices are for ordered and 
paid by 11/10/24. Martin-
Dale Holsteins. 717-445-
6548. (2/28) 
ALFALFA, GRASS MIXES, 
oats and sorghum. Hefty 
brand and Augusta seed 
corn. Jacobsen GT soybeans. 
Leabrook Ag, call us at 717-
898-9576.  
NEED SEED OATS? We can 
obtain almost any variety. 
Also publish quarterly oat 
marketing newsletter. $12/ 
year. J.C. Goss, Box 312, 
Hurley, MO 65675, 417-
708-7860.  
KING’S AGRISEEDS, feed-
ing your farm’s future 
through high energy for-
ages, and soil building cover 
crops. Lancaster, Pa.  717-
687-6224, info@kingsagri 

seeds.com, www.KingsAgri 
Seeds.com.  
CORN SEED. PRICING 
starting at $129/bag (before 
discounts). De Dell Seeds, 
the leaders in Non-GMO 
corn. 519-264-CORN.  
ALFALFA, CORN, SOY-
BEANS and more! Call us 
for all of your crop needs. 
Growmark FS-Eighty Four. 
724-222-4303, www.grow 
markfs.com.  
TRY THE NEW WINNER 
2015 World Forage Analysis 
Superbowl - Alforex Hi-Gest 
360 Alfalfa, cutting edge 
digestibility. Hess Farm Sup-
ply 717-354-9492.  
SEED CORN - Partners 
brand, Mid-Atlantic, Prairie 
Hybrids.  Lots of customer 
satisfaction. Dairyland hybrid 
alfalfa’s quality yield di-
gestibility.  Oregon AG, 717-
656-0067.   
HUBNER SEEDS - Alfalfa, 
Corn, Soybeans, call Merle 
Stoltzfus. 717-224-0700. 
APPLY AGROWSIL TODAY 
Quick and long lasting PH 
increase, increased yields, 
soil nutrient release, disease 
and stress tolerance, and 
drought tolerance. 1-800-
850-0527. 

 

CROSSBOWS-BARNETT 
Wildcat 66, $150; X-Force 
300, $100. Extra arrows for 
both. Foam target, $20. 
MTD 5 hp chipper/shredder, 
model 24S-64SB000. Mon-
roe Co., Pa. 610-247-6474.  
CUSTOM MADE CLEAR 
poly carbon doors, including 
custom manufacturing and 
repair. Also, hot beds and 
little greenhouses, stainless 
steel water troughs, horse 

barn grills, gates and doors. 
Sunnyside Welding, Man-
heim,Pa.717-361-8853,x 4.  
STOP FLIES. GREAT prod-
ucts. Fly parasite plans. 
Cedar solar traps (the best). 
Zapper that just keeps zap-
ping. www.dairyflyparasites 
.com. 888-771-3276. Use-
ful Farm Products.  
LOOKING TO GET RID of 
insects? Buy bluebird or tree 
swallow houses. Plus more. 
717-529-2326, ext. 1. 
CLEANING OUT YOUR 
attic? We’ll take any maga-
zines, newspaper, books, 
etc. for old man to shred for 
horse bedding. Call now. 
717-529-2326, ext. 1.  
SEE FARMING IN N.Y. 
through the eyes of an 11 
year old. Visit Youtube and 
search “4th Gen Dairy Far-
mer” for videos. Call 716-
474-1705 for more info.  
HORSE, DONKEY AND calf 
blankets. Reasonably priced. 
Dealers welcome. Call 717-
361-4474.  
POLY SILO DOORS - Steel 
horse hitches; pine shavings; 
pine bedding pellets; Mead-
ow Springs Farm, Gor-
donville, Pa. 717-768-3337, 
ext. 1. 
PAINTED MILK CANS - 
farm scenes $200 or have 
one custom painted with 
cows, horses or any family 
pet.  Carroll County, Md.  
410-259-1276.  
OLD AERIAL PHOTOS of 
your farm or home dating 
back to 1963. Nathan Lewis 
888-402-6901 or vin-
tageaerial.com. 

 

ANGUS BEEF, READY FOR 
slaughter. 570-488-6596.  
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Farm Equipment & Truck Auction 
for Dan Schantz Greenhouses  

Tractors, Skid Steers, Farm & Vegetable Equip., 
UTVs, SUV, Trucks & Semi Trailers 

Live Onsite Auction w/ Live Online Interactive Bidding 
8025 Spinnerstown Road, Zionsville, PA 18092 (Quakertown Area)   

Thursday, November 7, 2024 @ 10:30 A.M.  
Auction will be held at the farm at 8025 Spinnerstown Road. 
Close To The PA Turnpike @ Quakertown, And Close To I-78.    

 
Including: Tractors: Kubota M125X, 4wd w/Cab; Kubota M110, 4wd w/ Cab; International 766, Fender Model; Farmall 140;  
Skid Loaders & Attachments: Case 75XT  EROPS; Case 1845C;  Set Of Forks For SSL; UTV’s: Kubota RTV900, 1800 Hours, Nice; 
Kawasaki Mule, 4wd, Needs Work;  
(19) Farm Wagons – Flat & Dumps: (4) 16’ Hyd. Dump Wagons On Running Gears, 2’ Sides; (15) Farmco 18’ x 8’ Wooden Flat 
Wagons, Mostly On Pequea Gears;  
Farm Equipments: John Deere 1750 6-Row Planter; Hardie HC860, 80’ Boom Sprayer, High Wheels, 650 Gal Tank; Air Blast 
Sprayer; Kubota 5’ Finish Mower; JD 709 Rotary Mower, 7’; Sickle Bar Mower; IH 720, 4-Bottom Plow; Tow-Behind Gas Powered 
Sprayer; Rotary Hoe/Disc Unit; 1500 Gal. Green Water Tank;  
Suburban SUV, Pickup Trucks, Van & Trailer: 2016 Chevy Suburban LT , 4wd,  Leather, Sunroof, 109k Miles, Very Clean!; 2012 
GMC 2500, 4wd Pickup w/ Western Plow, 90k Miles, Very Clean; 2012 Ford E250 Work Van; 2004 GMC Pickup; International 16’ 
Equip. Trailer, T/A w/ Ramps;  
Truck Tractors, Box Truck , Garbage Truck & Flatbed Truck: 2005 Freighliner M2, 24’ Box Truck; (2) 1999 Volvo S/A Truck Tractors 
/ Yard Tractors; 1999 Mack MR600 Cab-Over Tandem Garbage Packer Truck w/ Leach 20 Yd. Rear Load Garbage Body; 1981 In-
ternational Cab-Over Flatbed Truck, Dsl. Eng.;  
(15) Semi Van/Storage Trailers: (15) Mid 1990’s Utility And Other Brand, 48’ Semi Storage Trailers, Some Could Be Used On The Road;   
(2) Pumpkin Sorting Washing Lines & (200+) Pumpkin / Vegetable Bins, New Cardboard Pumpkin Boxes, Vegetable Counters 
& Bagger: 2017 Amp- Agri Machinery Pumpkin / Vegetable Sorting / Washing Line Bins, Conveyors, Sorting Machines, Etc., Nice 
Machine!!; Pumpkin / Vegetable Sorting – Washing Line w/ Gas Dryer, Large Sorting Table, Waste Conveyor, Feed Conveyors, Bins 
& Hoppers, Nice Unit; (200)+  Heavy Plastic 3’x3’x 2 ½’ Tall Vegetable Bins / Pallet Boxes – To Be Sold In Groups Of 10; 1000’s 
Of 1’x2’ Black Seedling Trays To Be Sold In Large Groups; Several Pallets Of Cardboard Pumpkin Gaylord Boxes And Covers To Be 
Sold By The Pallet. (2) Elevated Conveyor Vegetable Counters; Power Vegetable Bagger – For Net Style Bags; 
Special – Super Lg Qty Of New Spray Paint For Painting Pumpkins: (10) Pallets Of New Rust Oleum Spray Paint For Painting 
Pumpkins. Many Asst. Colors. To Be Sold In Lg. Quantities. Was In Heated Building.   
Other Items Not Listed, Take A Look!! Farm Equipment & Truck Auction Is A Live Onsite Auction w/Live Interactive Online 
Bidding And Pre/Absentee Bidding Through www.proxibid.com/manasse  

Auctioneers Note: Good Equipment, Vegetable Lines & Vegetable Equipment. Lots Of Neat Items!! Plan to Attend!   
Terms Of Auction: Cash, Good Check Or Credit Card Day Of Auction. 10% Buyers Premium For Payments Made By Cash Or Check. 
13% Buyers Premium For Payments Made By Credit Or Debit Card. An Additional Buyers Premium For Online Buyers. Please Make 
Sure You Know The Pickup Times!! Forklift Onsite For Loading. 
Removal Of Items: Day Of Auction Until 5:00PM, Friday, November 8, 9AM–4PM, Saturday, November 9,  9AM–12Noon, Monday, 
November 11, 9AM–4PM, Tuesday, November 12, 9AM–4PM. Forklift Onsite For Loading. Items Must Be Removed And Paid For 
In The 4 Above Days. (Special Arrangements Can Be Made For The 2 Pumpkin Lines).  
Open House / Preview Of Items: Wednesday, November 6, 10AM–5PM Or Day Of Auction From 9AM Until Auction Time.  
Greenhouse Real Estate Auction - Bidding Ending November 6, 2024. This Tremendous Greenhouse Facility Is Selling At Online 
Bidding Auction. 90 Acres w/ Super Fancy Greenhouse Buildings.  Approx. 20 Acres Under Greenhouse Roof.  Plus Other 
Buildings & Offices. Must See To Appreciate. For More Details On Real Estate Auction Refer To www.maxspann.com  

 
Mel Manasse & Son Auctioneers LLC, AY-002151 
Matthew Manasse - Lic. # AU3517L 
Auctioneers & Licensed Real Estate Brokers in NY & PA 
Whitney Point, N.Y. 13862 
607-692-4540 / 1-800-MANASSE www.manasseauctions.com  
 

In Our 59th Year In Business Conducting All Types Of Auctions! 

PUBLIC AUCTION 
 

at the FRALEY DAIRY COMPLEX, 
1515 KEPNER HILL ROAD, MUNCY, PA

FALL PRODUCTION SALE  
ACCEPTING ALL TYPES OF REGISTERED & 

GRADE HOLSTEIN, JERSEY & COLORED BREED 
COWS — HEIFERS — BULLS 

 
FOR MORE INFO & TRUCKING INFO, 

CALL OFFICE 570-546-6907 OR 

BRYAN CHAMPLUVIER 570-637-3944

Online bidding 
with

Friday, NOVEMBER 15 ~  11:00 A.M.

Watch next week’s 
ad for full listing.

Lic. AY001971



Online resources 
Department of Animal Science: animalscience.psu.edu 
College of Agricultural Sciences: agsci.psu.edu 
Cooperative Extension: extension.psu.edu 

Contact information 
Department of Animal Science 
The Pennsylvania State University 
109 AVBS, University Park, Pa. 16802 
814-863-3665

Penn State is committed to affirmative action, equal opportunity, and 
the diversity of its workforce. Penn State College of Agricultural 
Sciences research and extension programs are funded in part by 
Pennsylvania counties, the Commonwealth of Pennsylvania, and the 
U.S. Department of Agriculture. Penn State encourages persons with 
disabilities to participate in its programs and activities. If you anticipate 
needing any type of accommodation or have questions about the 
physical access provided, contact 814-863-3665 in advance of your 
participation or visit.

Re-defining the transition period in dairy cows
By Adrian Barragan, DVM, MS, P.H.D. 

Department of Veterinary 
and Biomedical Sciences 

 
As you already know, the transition period 

is one of the most challenging times for dairy 
cows. During this period, there are a number 
of physiological challenges, such as a drop 
in dry matter intake and metabolic stress, 
that increase the risk of cows becoming sick, 
having poor milk production, not becoming 
pregnant, or all of the above. The intricacy of 
these challenges is that all of them are inter-
connected, and when one occurs, it cascades, 
causing the others. For instance, a cow that 
has a drop in dry matter intake will have a 
negative energy balance, which will cause 
systemic inflammation. Similarly, a cow that 
has systemic inflammation will have a drop 
in dry matter intake, which will cause a neg-
ative energy balance. Perhaps we can start 
considering these challenges as the transition 
period maladaptation syndrome.  

The transition period has been defined, 
and accepted worldwide, as the 21 days be-
fore to the 21 days after calving. However, 
this definition was developed about 25 years 
ago. Many of you may agree with me that 
the dairy cows we had back then are not the 
same as the cows we have now on our farms. 
Genetic improvements, better diet manage-
ment, and optimization of cow comfort are 
some of the main changes the industry has 
been going through these past years. These 
improvements may have had important 
changes in the cow’s physiology. However, 
somehow, we have stopped putting emphasis 
on researching cow physiology, and we have 
re-directed our efforts to try to address the 
known physiological challenges.  

Systemic Inflammatory Status 
One of the newest, although discovered 

around 15 years ago, discoveries in cow’s 
physiology during this period is a systemic 
inflammatory status that, when exacerbated, 
increases the risk of poor cow health and 
performance. Our lab at Penn State has ex-
tensively researched applied approaches to 
address this challenge through the use of 
common anti-inflammatory drugs known as 
NSAIDs, short for non-steroidal anti-inflam-
matory drugs.  

Initially, 10 years ago, we developed and 
tested “blanket” treatment approaches. This 
is preventatively treating all the animals re-
gardless of risk level. However, as we tested 
these approaches, we started to realize that 
some animals did not need these therapies, 
and others even experienced negative effects 
associated with these treatments. Therefore, 
we started to put emphasis again on research-
ing the cow’s physiology, focusing on the 
main differences between animals that have 
normal inflammation and animals that have 
exacerbated inflammation during this time.  

You probably noticed that I said “normal” 
inflammation, and you may start wondering 
if there is such a thing as normal inflamma-

tion. The short answer is yes. Inflammation 
during this period is associated with a cas-
cade of physiological (normal and needed) 
events related to the parturition process, such 
as the expulsion of the placenta and uterine 
involution. The issues start when this inflam-
matory response increases due to different 
animal and management factors. The reality 
is that not all cows may experience or re-
spond the same way to these challenges, and 
some cows may not have any trouble at all. 
Through our trials, we have realized that 
some groups of cows are at a higher risk of 

experiencing the transition cow syndrome 
than others, we like to call these groups of 
cows high-priority cow groups.  

One of the main reasons for the selected 
timing used for the established definition of 
the transition period was based on one of 
the first physiological challenges known at 
the time, which was the drop in dry matter 
intake and the associated negative energy 
balance. However, now, there may be a bigger 
player in the picture, which is systemic in-
flammation. It is interesting that the high-
priority cow groups mentioned above had 

different timings for the occurrence of these 
systemic inflammation peaks during the tran-
sition period and even before, which is start-
ing to challenge the established definition of 
the transition period.  

Inflammatory Patterns 
For example, recent research reported that 

cows that produce more than 30 lbs. of milk 
at the time of dry-off had higher systemic 
inflammation and lower counts of inflam-
matory cells compared to cows producing 

30 lbs. Our lab has found that cows carry-
ing stillborn calves have a biphasic inflam-
matory pattern, with a peak around 27 days 
before calving and another peak around 14 
days after calving. Similarly, we found that 
cows that have a twin pregnancy have an 
inflammatory peak around 7 days after calv-
ing. In a study that we recently published in 
the Journal of Dairy Sciences, we reported 
that primiparous and over-conditioned cows 
had exacerbated inflammatory patterns as 
well. Primiparous cows had an inflammatory 
peak at around 7 days after calving, while 
over-conditioned cows had an inflammatory 
peak of around 14 to 7 days before calving.  

These findings reflect the need for moving 
away from the “one treatment fits it all” ap-
proach and developing targeted management 
and/or anti-inflammatory interventions for 
these high-priority cow groups. Furthermore, 
the research focus should be aimed at identi-
fying animal and management factors that 
predispose some of these large animal cate-
gories, identified as high-priority cows (e.g., 
primiparous cows), to succumb to the tran-
sition period maladaptation syndrome. 

 At present, there may be enough evidence 
to start reshaping and redefining the transi-
tion period definition, and farm management 
should be tailored to monitor and preventa-
tively manage susceptible animal groups, 
such as high-priority cow groups, based on 
their inflammatory patterns.

About the Author 
A native of Argentina, 

Adrian Barragan is a gradu-
ate of the University of La 
Plata, Buenos Aires, where he 
earned his D.V.M degree. 
After graduation, he prac-
ticed as a beef cattle veteri-
narian on feedlot facilities in 

Argentina before moving to Colorado where 
he spent a year working as a veterinarian and 
researcher on a large organic dairy farm. Pur-
suing graduate training, he received his M.S. 
and Ph.D. from the Department of Veterinary 
Preventive Medicine at The Ohio State Uni-
versity. He joined the Penn State Department 
of Veterinary and Biomedical Sciences in 
2017 as part of the Veterinary Extension and 
Applied Research Team. His research focuses 
on improving animal health and well-being 
and farm profitability. He has worked closely 
with the extensive Spanish speaking workforce 
in Pennsylvania’s dairy industry. 

• Spanish Webinar Series 
Nov. 4-5 
https://extension.psu.edu/applied-dairy-
management-series-transition-cow-sys-
temic-inflammation 
 
Two conferences in November sponsored 

by Penn State Extension offer leaders in the 
dairy industry up-to date information and 
valuable networking. 
 
• Dairy Nutrition Workshop 

Nov. 6-7 
Hershey Lodge 
325 University Drive, Hershey, PA 
https://extension.psu.edu/dairy-nutrition-
workshop 

• Women in Dairy Conference 
Nov. 19, 9 a.m. to 4 p.m. 
Holiday Inn, Grantville 
https://extension.psu.edu/women-in-
dairy-conference 

• Setting the Stage for Farm Succession:  
Retirement Planning 
Nov. 14 
Penn State Extension Cumberland County 
310 Allen Road, Carlisle, PA 17013 
9 a.m. to 3 p.m. 
https://extension.psu.edu/setting-the-stage- 
for-farm-succession-retirement-planning 
 
In addition to in-person conferences and 

workshops, the Penn State Extension Dairy 
Team’s website offers a wide array of arti-
cles, online courses, guides, publications, 
videos, webinars and tools and apps all of-
fered to provide educational materials to 
help producers increase profitability. An on-
going resource is Bovine Banter, a weekly 
podcast that focuses on management, pro-
duction and profitability designed to make 
farms more successful. 

Visit https://extension.psu.edu/animals-
and-livestock/dairy to learn more.

Upcoming Events

Research requires a lot of data collection: here Natalia Campos, 
DVM and former Penn State intern in Dr. Barragan's lab, takes 

notes on some of the dairy cows used in research at Penn State.
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